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Agricultural producers in Wyoming and the Rocky Mountain West face considerable 
constraints to selling their products and diversifying their production strategies. Typical 
constraints for many producers are a low and dispersed population and a short and 
difficult growing season. Where ecological conditions are more favorable for production, 
as in the Big Horn Basin, storage, marketing and transport is more challenging. Where 
storage, marketing and transport is slightly less challenging, as in the high plains of 
eastern Wyoming ecological conditions of production are more challenging. Throughout 
the region, high input, insurance, and operating costs threaten the resilience of the rural 
economy. Community Supported Agriculture programs (CSAs) are a market model that 
has expanded rapidly in the past two decades and helped to sustain producers 
throughout the United States, and respond to growing customer demand for locally 
produced food. However, while this model may help address producer’s challenges, it 
has not been widely explored in many rural communities in the Rocky Mountain West. 
This project worked to identify ways to fit rural Mountain West communities into the 
concept of CSA.  
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A Guide to Rural Community Supported Agriculture Programs: Adapting the CSA model 

to the Rural Farming Context 
Issue 
Agricultural producers in Wyoming and the Rocky Mountain West face considerable constraints 
to selling their products and diversifying their production strategies. Typical constraints for many 
producers are a low and dispersed population and a short and difficult growing season (average 
USDA Plant Hardiness Zone 4 with heavy soils). Where ecological conditions are more 
favorable for production, as in the Big Horn Basin, storage, marketing and transport is more 
challenging. Where storage, marketing and transport is slightly less challenging, as in the high 
plains of eastern Wyoming ecological conditions of production are more challenging. 
Throughout the region, high input, insurance, and operating costs threaten the resilience of the 
rural economy. Community Supported Agriculture programs (CSAs) are a market model that has 
expanded rapidly in the past two decades and helped to sustain producers throughout the United 
States, and respond to growing customer demand for locally produced food. However, while this 
model may help address producer’s challenges, it has not been widely explored in many rural 
communities in the Rocky Mountain West. This project worked to identify ways to fit rural 
Mountain West communities into the concept of CSA.  
 
Project Approach 
The purpose of this project was to develop a practical guide for 
integrating Community Supported Agriculture into the 
economic strategies of Wyoming producers (and producers 
facing similar challenges in the Rocky Mountain West). It 
benchmarked activities already undertaken by producers to 
incorporate CSA into their operations and then recommended 
production, marketing, and communications strategies 
appropriate for the market characteristics of the region. The 
project had four objectives, as below.  
 
Objective 1: Benchmark producers who have incorporated CSA into their operations 
Project leaders compiled a list of farmers who currently had a CSA, had a CSA in the past, and 
those who were interested in having a CSA. The Wyoming Department of Agriculture provided 
list of known local CSAs and information on cooperative CSA ventures. Ten Specialty Crop 
Grant Reports were reviewed and information forwarded to the University of Wyoming’s 
researchers. 
 
A survey was developed to deliver to CSA operators across Wyoming and relevant areas of 
Colorado and Idaho. A comprehensive set of questions was formulated to elicit the operators’ 
perspectives on CSA startup and operation. Surveys were an in-person interview, so a protocol 
was developed for delivery. Fourteen interviews were completed, this being every self-identified 
CSA serving Wyoming. The survey was conducted by Melea Press and the project employee 
Katie Strand. Dr. Press trained Ms. Strand in the questions developed for the protocol and in 
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interview techniques, and Ms. Strand conducted many of the interviews. The interviews were 
transcribed. A level of theoretical saturation with the interviews was reached.  
 
Objective 2: Determine the constraints producers face in starting a CSA 
The results of the 14 interviews as well as an extensive review of literature on CSA including 
information from Cooperative Extension Services, historical CSAs, CSA how-to guides, and 
literature about CSA were be incorporated in the Rural Guide to CSA.  
 
Objective 3: Determine changes in the marketing approach for CSA to appeal to a Wyoming 
audience 
The collected information was reviewed to determine how the CSA model might best be applied 
in Mountain West communities.  
 
Objective 4: Draw on original research and secondary sources to develop and disseminate a CSA 
start-up guide for producers in Wyoming and the Rocky Mountain West 
The Rural Guide to Community Supported Agriculture was developed and available as a 
University of Wyoming Cooperative Extension publication, number B1251. The Guide 
comprises 15 chapters and 111 pages of text by 10 authors. Copies can be found 
at www.uwyo.edu/ces as well as attached to this report.  
 
Further dissemination occurred through workshops, as detailed in the Beneficiaries section.  
 
Project Results 
Interviews with CSA growers provided information as to the development of rural CSA model. 
One of the results of the interviews indicated that some producers who consider themselves as 
being involved in a CSA enterprise are for the most part not operating traditional CSA 
operations, but a blend of various marketing styles. For instance, in the original concept of CSA, 
risks of production losses were passed on to shareholders. However, a number of ventures 
operating in Wyoming did not wish to pass on an unexpectedly low production of products (such 
as eggs), opting to buy a sufficient quantity from other producers to replace the lost production. 
Another operation called itself a CSA, but only supplied one product, and there no risk of having 
a less than expected distribution (making it more of a subscription venture or buying club).  
 
Further review of the transcripts helped develop a long list of best practices (and practices to 
avoid) which were incorporated into the Rural Guide to Community Supported Agriculture and 
the project presentations.  
 
Dissemination of the findings from the interviews and data reviewed, and distribution of the 
Rural Guide to CSA occurred primarily via three workshops planned by the project leader and by 
presentations at public and professional meetings. These are all detailed in the Project 
Beneficiaries section.  
 
Evaluation of the project occurred through evaluations at project workshops. Evaluations 
collected from participants at the workshops indicated that the events were highly successful. 
Individuals found high value in the information and networking, mostly in that order.  

http://www.uwyo.edu/ces
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The format of the workshop was two half-days long, thus allowing people to travel in the 
morning of the first day and the afternoon of the second. Given the locations of those who 
travelled, this approach was successful. The schedule was as below.  
 

 
Community Supported Agriculture Workshop 

Thermopolis, Wyoming 
 
Tuesday, 12 February 2013 

Noon  Welcome and Introductions  
  Cole Ehmke, UW Extension Specialist  

12:20  The CSA Concept 
12:30  CSA in the Mountain West and the “Rural Guide to CSA” 
1:00  Pricing and Marketing & Communication 
2:00  Break 
2:30  Season Extension and GAP (good agricultural practices) 

  Jeff Edwards, UW Extension Specialist 
4:30  Open Session for discussion and questions 
4:45  Tour of Sonja Becker’s farm Located 15 miles west of Thermopolis, this is the 

site of a potential CSA using permaculture practices.  
6:15  Dinner (at the Stone’s Throw) Presentation on Grant Opportunities 

   
Wednesday, 13 February 2013 
     Breakfast – on your own (provided with hotel room) 

8:00  Plan for the Day, Discussion 
  Cole Ehmke, University of Wyoming Extension  

Funding Sources 
Ted Craig, Wyoming Department of Agriculture  

8:30  Interview with Scott Richard, Shoshone River Farm, Cody, Wyo. 
  Mr. Richard has operated a CSA for four years. We’ll find out what his 

perspective is on starting up and operating a CSA in the Mountain West.  
9:30  Break 
9:45  Business Management Principles and Practices 

  Bill Schepeler 
11:00  Financing and Financial Management Practices 

  Cole Ehmke 
11:30  Open Session for discussion and questions 
Noon  Lunch/Closing Remarks  

 
The pace of the workshop had to be quick in order to cover the topics, but the presentations each 
had to not be rushed. Also, we anticipated that there would be much discussion, which was quite 
accurate. The workshop began with introductions. People were asked to share their name and 
where they were from and about their interest in the workshop. Experience has shown that if a 
group of unacquainted people is expected to have good discussion, introductions cannot be 
rushed.  



3 
 
 

 
The topics selected were aimed at those things that future managers of an agricultural enterprise 
would need to know. The workshop and the Rural Guide to CSA were not intended to be 
production oriented. The content of the workshop then proceeded well, allowing for questions 
and discussion. In fact the discussion eventually threw off the schedule, but it was never to the 
detriment of the topic at hand, though it did delay the presentation of individual topics. The final 
topic (financing and financial management) had to be foregone due to the level of discussion.  
 
Comments from participants indicated that they were pleased with:  

1. The information, networking, and the venue (a nice meeting room in a hotel in a town 
known for its hot springs). 

2. The easy going atmosphere of the event. The schedule moved along, but discussion of 
important topics was never quashed.  

3. The discussion, particularly insights provided by those from the audience who had tried 
ag production in a CSA venture (a number of attendees had one year operation, and 
happily shared insights).  

4. The resources distributed (a table of handouts relating to each presentation as well as 
information on various other topics was provided). Participants also received a copy of 
the Rural Guide to CSA.  

 
If this particular event were held again, we would recommend the following:  

• Extending the workshop by at least an hour each day, but not add any further topics other 
than perhaps a general discussion period to talk about and solve individual horticultural 
production problems. Although the workshop was not intended to be a production 
workshop, whenever market gardeners and farmers meet, topics of production arise.  

• Since many of the ventures might never employ labor beyond the family or the 
shareholders, topics on personnel management might be shortened to highlight the areas 
of most serious risk only.  

• Another suggestion for further work included providing tools such as spreadsheets and 
software to help in the management of CSA operations. A CSA might have well more 
than 15 crops over the course of a 16 week marketing season, so the complexity of 
selection and succession might be much assisted with information technology.  

 
 
Two further workshops were planned. The format for each of these was to compress the schedule 
so as to fit it in one day. The audience for these latter workshops was judged to be more local (so 
travel time would not be an issue) and less likely to dedicate two days (even two partial days) to 
attending a workshop. The format was as below:  
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Cheyenne CSA Workshop Agenda 
Laramie County Extension Office, 309 W. 20th Street #1200, Cheyenne, Wyo. 

 12 April 2013 
 

9:00   Welcome and Introductions  
9:20  The CSA Concept – Cole Ehmke 
9:45  CSA in the Mountain West and the “Rural Guide to CSA” 

10:00  Pricing and Marketing & Communication – Cole Ehmke 
10:45  Break 
11:00  Season Extension and Getting the Most from Your High Tunnel – Catherine 

Wissner 
11:45  Lunch Break 
1:00  Interview with Catherine Wissner of Wild Winds Sheep Co. CSA, Carpenter, 

Wyo. and Cindy Ridenour of Meadow Maid Foods, Yoder, Wyo.  
2:15  Food Safety and Good Agricultural Practices (GAP) – Linda Stratton  
3:00  Break 
3:15  CSA Business Practices and Financing the CSA – Cole Ehmke 
4:00  Open Session for discussion and questions 
4:30  Close 

 
Presenters 
• Cole Ehmke, Extension Specialist in Personal Finance and Ag Entrepreneurship, University of 

Wyoming, AgEcon, Laramie, Wyo. (307) 766-3782, cehmke@uwyo.edu  
• Catherine Wissner, Horticulturalist and Master Gardener Coordinator, University of Wyoming, 

Laramie County Extension, 310 West 19th Street #100, Cheyenne, WY. 307-633-
4383, cwissner@uwyo.edu  

• Linda Stratton, Assistant Manager, Wyoming Department of Agriculture, Consumer Health Services, 
Cheyenne, Wyo. (307)777-6592, linda.stratton@wyo.gov 

• Cindy Ridenour, Meadow Maid Foods, Yoder, Wyo. http://www.meadowmaidfoods.com/  
• Ted Craig, Wyoming Department of Agriculture, Cheyenne, Wyo. (307) 777-

6651, ted.craig@wyo.gov 
 
The compressed nature of the workshop meant that fewer topics could be covered and in less 
depth. Thus the Rural Guide to CSA was pushed as a source for future reference. Still, 
evaluations rated the event a 9.25 on a scale of one to 10. Comments noted the good range of 
content, handouts, interviews, interaction among participants and presenters, and the general 
practical nature of the information provided. Topics which participants would have liked more 
time included laws and regulations, and production topics like soils and fertilizers, season 
extension, insect control, and hands on record keeping for planting and costs. As it turned out, 
many participants would have been willing to attend a workshop that was two full days.  
 
A followup evaluation conducted in October 2013 of all workshop attendees found that some 
have expanded a CSA venture while others have decided against one until their circumstances or 
resources improve. In all cases the respondents were thankful for the workshop and educational 
efforts. A summary of the responses is below. The list below highlights numerous issues in the 
rural CSA enterprise. 

mailto:cehmke@uwyo.edu
mailto:cwissner@uwyo.edu
mailto:linda.stratton@wyo.gov
http://www.meadowmaidfoods.com/
mailto:ted.craig@wyo.gov
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1. CSA venture has started or expanded. One expanded to 15 shares and another expanded 
from 57 to 85 members. Another started specifically because of the resources from the 
project. Note: a small size is typical of rural Mountain West communities. Such a small 
size may not be economically efficient, though it may satisfy other goals such as 
community connectedness, a desire to provide education, or the limitations of managing 
multiple farm and non-farm enterprises.  

2. Will delay implementation of a CSA. Other projects or health issues caused the startup of 
a CSA venture to be delayed.  

3. Decided not to pursue a CSA venture. Limitations include availability of an appropriate 
quantity/quality of water and the availability of farm labor at peak periods. Note: water is 
a common issue across the West, so a lack of it (or perhaps an inexpensive source of it) 
could easily be a limitation for a water-intensive enterprise such as horticulture. Labor 
availability is a more pressing limitation for CSAs. An entrepreneur wishing to operate a 
CSA will likely be hard pressed to find a reliable and inexpensive source of labor and 
earn financial profits given the typically small scale of CSAs in the West. CSA is likely 
not a viable option as a single enterprise on a farm given the limitations and profit 
potential.  

4. Opted to market though a small farmer’s market that the farmer organized. Note: CSA 
and farmer’s markets are complementary marketing activities since surplus produce from 
the CSA can be marketed to the public at a farmer’s market. In many cases marketing at a 
farmer’s market is a precursor to offering a CSA since it provides an opportunity to build 
a client base while building familiarity with the productive capability of the farm and the 
capabilities of the farmer. 

5. Numerous participants added season extension technologies such as hoop houses (or 
better managed their hoop houses through pest management).  

 
Numerous mentions in the media resulted from the project, including “CSA Workshop Draws a 
Crowd” by Saige Albert in the Wyoming Livestock Roundup, 23 February 2013; “Local Meats: 
CSAs and direct marketing prosper in Wyoming” by Kelsey Tramp in the Wyoming Livestock 
Roundup in June 2013; “Hints for success discussed at CSA workshop” by Sandra Hansen in the 
Scottsbluff Star-Herald on 14 April 2013; and an interview on Wyoming Public Radio by 
Rebecca Martinez with Cole Ehmke on 19 March 2013. In addition, media releases from UW 
Extension were also associated with the project.  
 
Based on the response to the project outputs, the project has exceeded expectations.  
 
Contribution of Public Agency Partners 
Wyoming Department of Agriculture provided access and analysis of Specialty Crop Grant 
outcomes and support for development and printing of guide. Wyoming Rural Development 
Community and County Assessment reports were made available for analysis of potential areas 
interested in participation in CSA development. 
 
Current and Future Benefits 
The primary output of this project was the creation of a start-up guide for rural CSAs. This has 
been made available to producers through the Wyoming Department of Agriculture and the 
University of Wyoming Cooperative Extension Service.  
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Through the use of this manual, we expect to see an increase in the viability of existing CSAs in 
Wyoming and other rural areas, and a further increase in the number of rural CSAs, and we 
anticipate more people will increase their income through the use of CSA. The information 
provided in the Rural Guide to Community Supported Agriculture provides a comprehensive 
resource for current Wyoming producers who sell through CSA, including successes and 
challenges. It also provides a framework for thinking about what is needed to start a CSA, 
including potential risks and rewards. Finally, it gives producers a way to decide whether or not 
they would like to try using CSA as a channel for distributing/selling their products.  
 
Recommendations for Future Work 
The University of Wyoming project leaders make the following recommendations for further 
after reviewing their nteraction with CSA managers and attendees at the three project workshops 
and at other presentation:.  

1. To increase the transfer of knowledge about Good Agricultural Practices to agricultural 
producers. The topic of how to ensure a safe food supply is not yet a priority among most 
producers.  

2. To develop software tools for the management of CSAs. Many managers are in search of 
easy to use tools and techniques to manage the crop production and finanancial 
management of their enterprises.  

 
Project Beneficiaries 
Direct beneficiaries of the work of the project include the citizens and professional colleagues 
reached through various efforts. First, three workshops were scheduled and held increasing the 
knowledge of 58 people on the opportunities and challenges of CSAs.  
 
1. Workshop 1. A two-day workshop was held February 12 and 13, 2013 in Thermopolis, 

Wyoming. The program generally followed the content of the manual. Authors of sections in 
the guide presented at the workshop. In addition there was an interview with a manager of an 
existing CSA. Copies of the guide were distributed to participants.  
 
The workshop was extremely well received. First, the 
event was attended by 36 people, a remarkable number. 
Participants were drawn from all over the state and 
region. Travel distances included 177 miles (from 
Rawlins, Wyo.), 158 miles (from Sheridan, Wyo.) and 
272 miles (from Laramie, Wyo.). A least three 
participants were drawn from other states: Montana 
and Nebraska. Comments and evaluations where 
highly complementary, both of the event and the 
Guide. The workshop was rated a 9.2 on a scale of one 
to 10 (with 10 being high).  
 
Those who attended the workshop were largely small 
producers with limited acreage. In most cases the CSA 
manager would be a woman. Attendees generally had a relatively low experience level with 
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larger-scaleproduction agriculture. Almost all attendees had experience with personal market 
gardening, however. A few attendees were interested in the concept of CSA for 
implementation as a component of a small food retailer on a community’s Main Street 
(which might support retail operations and/or provide an outlet for local produce). We found 
that the audience in subsequent workshops was similar to this one. Based on the strong 
attendance at Workshop 1, two further one-day workshops were planned.  
 

2. Workshop 2. A one-day workshop was offered April 5, 2013 in Lingle, Wyo. Thirteen 
people attended the workshop. Numerous participants attended from Nebraska. 

 
3. Workshop 3. A one-day workshop was offered April 12 in Cheyenne, Wyo. Nine local 

people attended the workshop. 

 
 

In addition to workshops targeted to future CSA managers, the CSA project information was 
presented to an additional 68 individuals at these four venues:  

1. 10 February 2011 in Riverton, Wyo. at Fremont County Farm and Ranch Days. 
Attendance of 10 producers. Presentation by Cole Ehmke. 

2. 9 April 2011 in Laramie, Wyo. at the Wyoming Farmer’s Market Association. 
Attendance of 35 farmer market producers. Presentation by Melea Press.  

3. 17 May 2013 in Pinedale, Wyo. at LocalFest. Attendance of three producers. Presentation 
by Cole Ehmke. 

4. April 4, 2013 in Denver, Colorado at the Extension Risk Management Education 
National Conference. Attendance of 20 educators. Presentation by Cole Ehmke.  

Contacts 
Cole Ehmke 
Extension Specialist 
Department of Ag and Applied Economics 
University of Wyoming 
1000 E. University Ave. 
Laramie, Wyoming 82071 USA 
(307) 766-3782  
cehmke@uwyo.edu  

Ted Craig 
Grants Manager 
Wyoming Department of Agriculture 
307-777-6651 
Ted.craig@wyo.gov 
 
  
 

 

mailto:cehmke@uwyo.edu
mailto:Ted.craig@wyo.gov


Cole Ehmke 
Specialist in Ag Entrepreneurship 

Department of Agricultural  
and Applied Economics 

4 April 2013 

Education on Community Supported 
Agriculture Ventures in the Rural 

Mountain West 

http://www.extensionrme.org/conferences/2013/Default.aspx


What is CSA? 



What is a CSA? 
In a Community Supported Agriculture 
venture:  
• A farmer/grower partners directly with  

consumers 
• The consumer pays for shares (up front) 
• The consumer receives a weekly share of 

the season’s production 



History of CSA 

• Germany 
• Switzerland 
• 1987: USA  

– Indian Line Farm, Massachusetts  
– Temple-Wilton Community Farm, New 

Hampshire 



Meadow Maid Foods 

Operators: Mike and Cindy 
Ridenour 
Location: Yoder, Wyoming 
Products: dry aged grassfed 
beef, natural grass-fed beef 
jerky, and all-natural, 
chemical-free vegetables www.meadowmaidfoods.com 



Meadow Maid Foods, 
Yoder, WY 

• Pick up at their farmer’s 
market stand (Tuesdays 
in Cheyenne) mid-June 
through mid-October. 

• Cost: $425 ($395 if sign 
up before May 1)  

• Contents: assorted 
vegetables, eggs, beef 
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One Share 
• Designed to provide most of 

the weekly vegetable needs 
for a family of four 

• Some offer fractional shares: 
½, ¼, other  

• Seasonal (late spring 
through early fall) or year-
round or winter 

• Meat, honey, eggs, 
mushrooms & dairy products 
may also be available 



CSA Timeline: Members, Management 
and Money 

Maintain garden (plant/weed/harvest) 

Deliveries 1-16 (weekly) 

Dec/Jan/Feb Mar  Apr  May June             July             August             September          October 



Advance Thinking About 
• Length of season 
• Finding customers 
• Determining basket contents 
• Packing and post-harvest handling 
• Deliveries 
• Pricing 
• Payment 
• Communication with customers 
• Farm involvement by members / labor  



CSA Project 

Guide to Community 
Supported Agriculture 
in Wyoming and the 

Rocky Mountain West 

Federal-State Marketing  
Improvement Program 

Drew from  
• Interviews with CSA managers 
• Experience with the audience 
• Expertise/efforts of others (special 

thanks to Melea Press and Katie Strand) 



Guide to Community Supported Agriculture in 
Wyoming and the Rocky Mountain West 

Table of Contents 

PART I. THE BASICS 
Ch. 1. What is Community 
Supported Agriculture? 
Ch. 2. Community Supported 
Agriculture in Wyoming 
Ch. 3. Is CSA Right for You? 
 
PART II. ORGANIZING THE CSA  
Ch. 4. Setting Up Shares 
Ch. 5. Pricing and Payment 
Ch. 6. Finding and 
Communicating with Customers 
Ch. 7. Distribution 

PART III: PHYSICAL OPERATIONS 
Ch. 8. Growing Produce for Your CSA in 
High-Altitude Conditions 
Ch. 9. Good Agricultural Practices (GAP): 
Safety with Food 
Ch. 10. Organic Production 
Ch. 11. Cleaning and Preparing Baskets 
 
PART IV: BUSINESS OPERATIONS 
Ch. 12. General Management Practices 
Ch. 13. Financial Health: Building 
Forecasted Financial Statements 
Ch. 14. Working with Labor 
Ch. 15. Steps to Forming a CSA Venture 
 
PART V. ADDITIONAL MATERIALS 



CSA 
Workshops:  
Thermopolis 

Lingle 
Cheyenne 

 

9:00    Welcome and Introductions  
9:20   The CSA Concept – Cole Ehmke 
9:45   CSA in the Mountain West and the “CSA Manual” 

10:00   Interview with Cindy Ridenour of Meadow Maid 
Foods, Yoder, Wyo.  

10:45   Break 
11:00   Pricing and Marketing & Communication –  Cole 

Ehmke 
11:45   Lunch (provided) 

1:00   Extending the Season – Jeff Edwards 
2:15   CSA Business Practices and Financing the CSA – 

Cole Ehmke 
3:15   Food Safety and Good Agricultural Practices 

(GAP) – Linda Stratton 
4:00   Open session for discussion and questions 
4:30   Close 

Presenters 
•Cole Ehmke, Extension Specialist, University of Wyoming 
•Catherine Wissner,  Horticulturalist and Master Gardener Coordinator, Laramie County Extension 
•Linda Stratton, Wyoming Department of Agriculture, Consumer Health Services 
•Cindy Ridenour, Meadow Maid Foods, Yoder, Wyo.  
•Ted Craig, Wyoming Department of Agriculture 



CSAs Vary Considerably  
• Based on farm or garden 

location, practices 
• Specific farm & community 

goals & needs 
• Memberships include a variety 

of community members 
• A core group of supporters 
• Low-income families, senior 

citizens, differently-abled 
individuals and others 

• Extra fees for add-ons 





Growing a CSA 

• Start small and gain experience 
• Determine planting needs to support group 
• Plan planting schedule to be timely 
• Use word of mouth, and be flexible 
• Encourage visits 
• Encourage comments 
• Communicate, Communicate, 

Communicate 

Source: Mitzel and Leresche, Clear Creek Valley Produce, Clearmont, WY 



Cole Ehmke 
Specialist in Ag Entrepreneurship 

Department of Agricultural  
and Applied Economics and UW Extension 

Education on Community Supported Agriculture 
Ventures in the Rural Mountain West 

cehmke@uwyo.edu 
(307) 766-3782 

http://www.extensionrme.org/conferences/2013/Default.aspx
mailto:cehmke@uwyo.edu
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