
Rhode Island Producer-to-Consumer Marketing Promotion 
 
Rhode Island Rural Development Council of North Kingstown, RI received $50,000 to 
conduct educational seminars for new vendors to sell at Rhode Island farmers markets and other 
direct-marketing venues; and to develop a statewide “Rhode Island Grown” marketing campaign 
to promote local agricultural products. Funds were used to conduct educational programs 
including business and marketing planning for new vendors, and to finance a promotional 
campaign included signage and equipment. 
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Narrative for  
USDA-AMS Farmers Market Promotional Program Grant  

 
Timeframe:  April 1- September 30, 2010 
 
Summary 
 

• From the date of the initial FMPP grant award in 2008, Farmers Markets in 
Rhode Island have increased 33%.   

 
• Farmers Markets in 2008 have increased from 30 summer farmers markets, to 

37 summer farmers markets and three (3) indoor winter markets as of June 
2010.   

 
• Two orientation training sessions were held for eighteen (18) farmers to get 

them established at instate farmers markets. 
 

• Orientation materials on online at www.FarmFreshRI.org and the RI DEM 
Division of Agriculture website.  

 
• Over 100+ nutritional events were funded and presented at Farmers Market 

statewide.  These were performed over two years at Farmers Markets by 
nutritionists from Johnson and Wales Culinary University and/or, the nutritional 
department at University of Rhode Island.  

 
• USDA-AMS FMPP funds were also used for event activities and food 

samplings by local farmers. 
 

• Equipment, signs and advertising was paid for by RI Rural Development 
Council (RIRDC) in increments of $300 each request from the Farmers Market 
nonprofit associations within the state. 

 
• $10,000 of the FMPP funds were used to promote the new RI DEM Division of 

Ag campaign for “Get Fresh, Buy Local” under contract with North Star 
Marketing, North Kingstown, RI. 

 
• RIRDC provided support to dairy, seafood, aquaculture, livestock meats with 

FMPP funds.  Some funds were used for outreach events and samplings in 
support of local foods. 

 

 
EXECUTIVE COMMITTEE 
 
Geoffrey A. Marchant, Pres.  
Kenneth D. Ayars 
Edward Baker Jr. 
Raymond M. Goff  
Harriet Powell 
Thomas Sandham 

 EXECUTIVE DIRECTOR  
Gerard N. Bertrand 

 
 

http://www.farmfreshri.org/
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Narrative  
 
Activities: 
 
Indoor Farmers markets in Rhode Island have increased to three (3) for the winter 
months.  All are located in former textile manufacturing mill sites.  Owners are very 
receptive to utilizing the vacant mill space areas for indoor winter farmers markets.   
They use the time to advertise and recruit new businesses to relocate in vacant mill 
loft spaces, especially when crowds of people numbering up to 1200 each Saturday 
(in Pawtucket, RI) visit the location.  At other southern Rhode Island farmers markets 
locations (one (1) in North Kingstown, RI; and, one (1) in South Kingstown, RI) 
crowds number near 1000 at each location.  All three winter farmers markets are 
readying for the openings during the first week in November, 2010.   
 
The number of vendors rose to 50 vendors this year who participate each Saturday 
weekend at the Farm Fresh RI indoor winter farmers market in Pawtucket, RI.  A new 
orientation booklet created by Farm Fresh RI for new vendors had trained18 new 
vendors who have since joined the winter farmers market and plan to continue in 
summer months.  A copy of the booklet is enclosed. 
 
The booklet information was presented by Farm Fresh RI staff at the Pawtucket RI 
location at two sessions held in winter and early spring.  The booklet information has 
been placed online at www.FarmFreshRI.org and is linked to the RI Department of 
Environmental Management’s Division of Agriculture website.  All required permits 
and examples for potential farmers interested in selling at Farmers Markets are in the 
booklet.  Online information includes the permit requirements and blank forms.  We 
are thankful for the sponsorship of the USDA-AMS for the funds to create this booklet 
and training. 

 
• Sales for this quarter for vendors at the weekly Wintertime Market were 

extremely strong, and vendors continued to sell out of their produce despite 
having grown more for this market opportunity.  

• The seven outdoor markets that Farm Fresh RI runs are scattered in 
neighborhoods in urban Providence Rhode Island. These neighborhood 
markets play a key role in the provision of fresh fruits for low-income families. 

• Personnel hours were spent refining and enhancing Farm Fresh’s online Local 
Food Guide. We are now seeing over 100,000 hits per month! 

• Personnel hours were spent expanding Farm Fresh’s wholesale marketplace, 
Market Mobile. This farm-to-institution system minimizes the cost of 
distribution, so that more farms, and smaller farms, can access this revenue 
stream.  

• Market Mobile topped $1/2 Million in sales of local food in our first 79 weeks!  
And, projections are of $ ¾ Million in sales by September 30, 2010. 

• In the first half of 2010 local farms have already sold as much food as during 
the entire 2009 pilot year sales total of $225,000. That all happened during the 
off-season (January to June).  
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In the first year and a half of Market Mobile, we have delivered food one day a 
week from 35 local farms and producers to 95 customers in the Providence, 
Newport and Narragansett areas. In January 2010, we moved our warehouse 
to a larger space in Hope Artiste Village in Pawtucket and this Summer 2010 
we will install walk-in refrigerators and freezers to meet our enthusiastic 
customers' demand this summer. 
 
It's a lot of local food, and an incredible boon to local agriculture and to the 
freshness of menus and produce aisles across RI. And it's an incredible step 
towards the kind of food distribution system we need to sustain the health of 
our farms, our environment and our communities. 

 
The RI Rural Development Council (RIRDC) in conjunction with the RI DEM Division 
of Agriculture and Farm Fresh RI has been promoting this State’s new awareness 
campaign to consumers to buy local in support of the local agricultural community.  
The “Get Fresh, Buy Local” campaign is gaining momentum and is being applied by 
RIRDC with the new group of local potato farmers who have incorporated and 
trademarked a new brand name of “RI Royal” potatoes.  All bags have the “Get 
Fresh, Buy Local” logo is brandished on potato plastic 5 lb bags, and 10 lb and 50 lb 
paper bags. 
 
RI Rural Development Council, RIDEM Division of Ag, and Farm Fresh RI are 
nurturing and providing some small startup funds for a natural-catch fisheries group 
called the Narragansett Bay Seafood Cooperative, who desire to sell at Farmers 
Markets.  Currently, they are exploring the idea of the first Community Supported 
Fishery “CSF” which would operate similarly to an agricultural “CSA” Community 
Support Agriculture model. For now, there are still some hurdles and certifications to 
overcome though RI Dept of Health and HAACP certifications for group members. 
 
From the date of the initial FMPP grant award in 2008, Farmers Markets in Rhode 
Island have increased 33%.  Farmers Markets have gone from 30 summer farmers 
markets, to 37 summer farmers markets and three (3) indoor winter markets during 
the period from June 2008 to June 2010.  All summer markets will be returning next 
year and the three winter farmers markets are ready to reopen in November, 2010. 
 
One additional feature is the reopening of a roadside farmers market at a site that 
had been closed since 1980’s and had been grandfathered by town officials since 
1930’s as a farmland roadside site. 
 
The new farmer owners, Blackbird Farm, Smithfield, RI are already selling at the 
indoor and outdoor Farm Fresh RI farmers market locations.  The RI Rural 
Development Council encouraged their plans to reopen the abandoned farmstand.  
The operation is run by the farm owner and partner (farm hand).  All produce and 
frozen items are from local farms.  No other products sold except from local farms.  
Farm Fresh RI market mobile delivers to the site this year, and the Blackbird Farm 
plans to begin additional vegetable farming from their nearby farmlands, They 
currently sell local fruits, vegetables, meats and dairy products.  Again, the USDA-
AMS booklets were helpful in getting all state permits and town permits for the 
roadside farmstand.  Signage (utilizing the “Get Fresh, Buy Local”) is being used on 
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roadside and events at the site.  The town of Smithfield officials were onsite for the 
ribbon cutting event and are pleased with the reopening of this site.  Farm owners 
have modernized, repainted, cut a new driveway and made new parking spaces.  
Animals from the farm graze on the six acre site along the roadway.  Another prime 
example and true success story for support of local farms and agriculture in this 
state. 
 
Two additional farmers markets sites opened this summer. One was in Coventry, RI 
at a historic museum site.  It opened only the first Saturday of each month—as a test 
of interest to local buyers in support of local agriculture.   And, another group of 
farmers opened in Exeter, RI on busy Rte 102 sponsored by the Town of Exeter 
Library.  Each had approximately six (farms) participating.    These two examples 
were an attempt to collaborate with several local farms that have roadside stands in 
front of their farms, but typically don’t have much traffic passing their site.  The more 
visible locations were to test the market for awareness and visibility of local farms as 
well as potentially better income. 
 
Our RI Rural Development Council is very pleased with the outcomes and growth of 
Farmers Markets in Rhode Island and is especially thankful for the USDA-AMS 
FMPP grant funds and support from the USDA-AMS team in Washington, DC. 
 
The grant provided our Council with better outreach and outlook of the needs of local 
farmers to organize themselves and work together for greater earnings in direct 
market sales.  More value-added products is one of the areas needing special 
attention in the future.   For farmers markets, hot cooking devices (propane) and 
better refrigeration techniques are needed at various sites for food tasting and 
sample offerings.  More training is needed for marketing and added benefit sales.  
Consumer awareness is an ongoing activity and new ideas are needed to make 
products from the farms more accessible to urban buyers an outreach to other 
consumers.  A recent idea created by RISD students was offered to RI Dept of 
Transportation.  It is an “agricultural loop” urban bus route to Farmers Markets and 
food stores specifically for urban locations identified as being in food deserts within 
our cities.   
 
It is hoped that our RI Rural Development Council has satisfied the requirements of 
this FMPP grant and submission of its final report and related documentation. 
 
Sincerely, 
 
 
 
Gerard N. Bertrand 
Executive Director 
October 4, 2010 
 



As part of its receiving a USDA-AMS-FMPP Grant, the Rhode Island Rural Development Council 
developed a Rhode Island Farmers Market Vendor Guide. This valuable guide is part of the Farm Fresh 
Rhode Island website and may be viewed here: 

http://www.farmfreshri.org/about/markets_vendorguide.php 

 

http://www.farmfreshri.org/about/markets_vendorguide.php
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