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November 30, 2015 
 
VIA EMAIL 
 
Anne Alonzo, Administrator 
Agricultural Marketing Service 
United States Department of Agriculture 
Room 3071-S; Stop 0201 
1400 Independence Avenue, S.W. 
Washington, D.C. 20250 
 
Re: Supplemental Submission in Support of Proposal to Amend All Federal Milk 

Marketing Orders to Include a Modified Wichita Option for Organic Milk 

Dear Ms. Alonzo: 

Introduction 

This letter and attachments respond to your October 29, 2015 response to the Organic Trade 
Association Federal Milk Marketing Order Proposal submitted on September 29, 2015.  This 
response supplements but, unless expressly stated, does not replace our original submission.   

Before turning to specific responses to your five inquiries contained in your October 29 letter, we 
need to correct a misperception that some in the dairy industry appear to have regarding this 
Proposal for modified Wichita Option alternative pricing and pooling treatment for organic milk: 
The Organic Trade Association (“OTA”) represents growers, shippers, processors, certifiers, 
farmers’ associations, distributors, importers, exporters, consultants, retailers and other involved 
in organic production agriculture.  Critically, one of the OTA working group members for this 
effort is a farmer owned cooperative – “CROPP Cooperative.”   

CROPP is the nation’s largest organic, independent, and farmer-owned cooperative. Organized 
in 1988, it currently represents over 1,800 farmers in 36 states and three Canadian provinces, and 
achieved approximately $972 million in sales during 2014. Focused on its founding mission of 
saving family farms through organic farming, CROPP produces a variety of organic foods, 
including organic milk, soy, cheese, butter, spreads, creams, eggs, and produce under the 
Organic Valley™ brand, which are sold in supermarkets, natural food stores and food 
cooperatives nationwide. With its regional model, milk is produced, bottled and distributed right 
in the regions where it is farmed to ensure fewer miles from farm to table and to support local 
economies.  
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