
Indianola Open Air Market: A Community Partnership Improving Market Access for 
Low-Income Producers  
 
Indianola Main Street, Inc. of Indianola, MS received $31,585, to train low income farmers to 
sell at a farmers market; to promote the Indianola Open Air Market through a multi-media 
approach, including the dissemination of consumer information through local schools and 
agencies; and to assess the results of the promotional campaign with surveys. Funds were used to 
pay for training, surveys, advertising, signage, and promotional items. 
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Project Summary  
With this request, we have purchased property use about the BB King museum.  We continue to 
market our Open Air market through weekly ads in two local newspapers and press releases.  We 
have printed market magnets and developed displays for the magnets in local area gift shops. We 
have a newly designed website that features ads for the Open Air Market and will include 
pictures and other news items such as a locally scheduled demonstrator or health screening 
representative. We continue to distribute the city attraction guide to local business and they 
continue to be received with enthusiasm.  We have engaged the city and Mississippi State 
University Extension service to promote our “healthy eating” campaign. 
 

 
Project Approach    
In 2010, the market was allowed to accept vouchers issued through our local WIC program. This 
was the first year and a direct result of our Farmer’s Market promotion which was funded by this 
USDA grant. Also, in 2011, the Indianola Open Air Market began accepting EBT cards in 
addition to the food vouchers. Unfortunately, we do not have data on the usage but have been 
informed that the state of Mississippi is collecting that information for future funding. We were 
given the EBT terminal and trained on proper usage on Thursday, February 24, 2011. 
 
Goals and Outcomes Achieved  
 
The results of the Market included: 

1. Healthy eating awareness for our community especially our children 
2. The opportunity to purchase locally grown vegetables 
3. Farmers had the opportunity to sell their produce 
4. Various programs for adults and children 
5. Health screenings 
6. Networking between growers 

 
Our accomplishments included the awareness of the value of locally grown produce. Also, our 
Market sellers increased by double this year indicating that the Market is growing for both 
buyers and sellers. Thus, concluding there is a definite need and desire for the Market to continue 
in our community.  



 
 

Beneficiaries    
Many organizations benefitted from the Market including the producer, the community 
members, children, Indianola Main Street, BB King Museum, schools, etc. Basically, the entire 
community of Indianola and the surrounding areas benefitted from the Market. In future, we plan 
to build on the Market based on the lessons learned. 
 
Lessons Learned   
Lessons learned: 

1. Be more sensitive to what produce is available and the timing issues due to weather 
2. There need to be more tents 
3. Activities enhance the attendance at the Market, especially those that include children 
4. More visibility  

 
 
Additional Information 
Additional information: 
CD with logos 
Copy of the winning “healthy eating” contest 
List of activities 
Promotional magnet 
 
Contact person:   
 
Your name: Sherilyn M. Jones 
Your phone: 662-887-2170 
Your email:   sherilyn13@bellsouth.net                                      
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