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Program Summary: 

The primary goal of our grant was to launch a legally independent, member‐owned cooperative whose objectives are 
to improve awareness of the agribusiness industry in Southwest Michigan and drive traffic and increased revenues for 
the cooperative members. 
 
The activities performed to advance this goal included brand development for the cooperative, a regional branding 
campaign for the cooperative, and the operation of a cooperative‐branded farmers market. 
 
Beneficiaries of the grant included the 8 member businesses that took part in the marketing cooperative, the more 
than 15 small businesses that took part in the physical market throughout the life of the grant, and the neighboring 
businesses that have yet to join, but experienced additional traffic thanks to the marketing of the region.  The 8 
members consist of:  3 Farm Markets/U‐Picks, 1 Organic Distillery, 1 Cider Mill, 2 Wineries, 1 Organic Grower. 
 
The Cooperative has a dues‐based revenue structure.  The plan going forward is to grow the cooperative to include 
more members and have higher dues (commensurate with value perceived by members), as well as leverage possible 
advertising opportunities in the future.  Ideal members located along the I‐94 corridor from exits 1‐66, however any 
company within the region (Southwest Michigan) engaged in agribusiness or an associated rural business is welcomed 
to apply to join the cooperative. 
 
One of our greatest collaborators on the USDA FMPP project was Aisle Rocket Studios, of Saint Joseph, Michigan.  
When we were competitively bidding on who would be the agency of record for the Emerald Avenue Cooperative, 
Aisle Rocket Studios made it clear they saw the long term vision of the organization, and performed far beyond our 
expectations with both quality and quantity of work.  Throughout the duration of the project, Aisle Rocket Studios 
provided over $100,000 worth of in‐kind marketing and advertising services, and used the funds provided by the USDA 
grant almost exclusively on media buys, in order to give the Emerald Avenue the best start it could hope for.  Aisle 
Rocket Studios remains as the agency of record for the cooperative into the future. 
 
Another major collaborator on the grant included Michigan State University’s Product Center, who provided to the 
cooperative funds to assist with the legal formation and to provide the most significant base for the organization to 
grow off of as possible.  Foster, Swift, Collins law firm was instrumental in the carrying out of the legal services 
provided through the MSU Product Center.  Assistance from these partners also extends into the future beyond the life 
of the FMPP project. 



Our most impressive result we saw from the implementation of the Farmers’ Market Promotion Program was that 
members who tracked their increased transactions throughout the life of grant saw an average increase of 26% for 
year 1 and 40% for year 2, and those that shared their revenue changes saw an increase of 38.5% for year 1 and 25% for 
year two, thanks in large part to multiple organizations choosing to extend their season/product availability through 
the winter. 
 
Please visit the website and Facebook for more details and current member listings/activities:  
www.THEEMERALDAVENUE.com 
https://www.facebook.com/TheEmeraldAvenue 

Goals and Objectives: 
The primary goal of our grant was to launch a legally independent, member‐owned cooperative whose objectives are 
to improve awareness of the agribusiness industry in Southwest Michigan and drive traffic and increased revenues for 
the cooperative members. 
 
This type of effort was needed as there was no concerted activities driving awareness to agribusinesses in the region, 
and according to some of the cooperative member businesses, over 80% of their revenues came from sources outside 
the Southwest Michigan region, primarily from Illinois residents (Chicago is less than 2 hours away  by car for most of 
Southwest Michigan).  Because of this proximity to a major market and the existing dependency on those customers, 
it was imperative that the agribusinesses in the region capitalize on both the national “Eat Local” movements, as well 
as the wildly successful “Pure Michigan” campaign run by the State of Michigan.  Luckily for members of the Emerald 
Avenue, we served as the gateway to Michigan from any entering the lower peninsula from the West.  The Emerald 
Avenue cooperative hoped to drive traffic and revenue by filling the marketing gap between the statewide “Pure 
Michigan” efforts, and the individual marketing of the businesses. 

Activities: 
Activities used to achieve the goals and objectives of the project fell into three categories:  1. Regional Marketing 
Activities, 2. Cooperative Development Activities, and 3. Physical Market Location Activities.  Highlights are as follows: 
 
1. Regional Marketing Activities ‐ Baseline: No/limited coordinated efforts to market agribusiness in the region. All 
members promoting businesses individually. 
a. Hiring of professional advertising agency, Aisle Rocket Studios, to produce a logo, website, marketing plan and 
strategy, and consumer research. ARS also produced any accompanying documents such as: rack cards, maps, 
billboards, and even a magazine highlighting the members.  Marketing strategy/examples can be seen at: 
http://aislerocket.com/our‐work/, as well as on  www.THEEMERALDAVENUE.com  
b. Collaboration with Michigan State University’s Center for Regional Food Systems, with grant awardee serving as a 
primary point of contact for any organization looking to get involved with local food in the region.  MSU CRFS 
Website: http://foodsystems.msu.edu/  
c. Advertised with targeted news locations, inclusive of 50 kits that went to editors with sample/teaser products from 
all members.  Example recipients include: Chicago Tribune, Grand Rapids Press, Kalamazoo Gazette, etc.  Kit example 
can be seen at: http://aislerocket.com/blog/2014/09/ 
d. Three additional funding opportunities applied for and one additional in process to assist/build on the work done 
with the FMPP project.  One successful, two declined. 
e. Facebook Account actively managed by both advertising agency and Market Manager/Staff: 
https://www.facebook.com/TheEmeraldAvenue 
 
2. Cooperative Development Activities – Baseline: No cooperative with this focus exists, closest example is the 
“Michigan Wine Trail”, which focused exclusively on wineries. 



a. Collaboration with MSU Product Center for legal and professional assistance associated with launching a new 
cooperative.  (Beginning May 2013, currently in second year of assistance, valued at a maximimum of $15,000 per year) 
b. Ratified Bylaws, Membership Docs, Sponsor Docs, and other legal requirements or best practices produced at an 
ongoing basis, starting in May 2013. 
c. Awardee and select board members attended two Cooperative Development Conferences in both 2013 and 2014 to 
assure best practices were being followed. 
d. Ongoing recruitment activities, with major kickoff event taking place in June 2013, event photos are on the EA 
timeline here: https://www.facebook.com/TheEmeraldAvenue 
e. Trademark of EA Logo to assure that no other organization can use the cooperative’s intellectual property (Received 
official documentation August 2014) 
f. Regular board meetings taking place at various member businesses to highlight eachothers’ offerings. 
 
3. Physical Market Location Activities – Baseline: Physical location was built out but only operated/occupied by one 
business.  Closed for the winter. 
a. Launch Event held there as well as regular Saturday Markets. 
b. Logos displayed abundantly, billboard direction to location, members and prospective members allowed to use site 
any Saturday, and in practice, any day they wished to. 
c. Interested Participants given ample space and assistance to set up and sell their wares from Market Manager and 
staff. 
d. Physical Market served as information center on membership and other members businesses of the Emerald Avenue 
Cooperative. 
e. Location stayed open year round for members/market participants to use (although not all groups had products 
that could be sold year round). 



Accomplishments: 
 
Our activities towards the three focus areas (1. Regional Marketing Activities, 2. Cooperative Development Activities, 
and 3. Physical Market Location Activities) resulted in the following accomplishments.  Many accomplishments tie to 
two or all three focus areas, however they are shown in the category most relevant: 
 
1. Regional Marketing Accomplishments ‐ Baseline: No/limited coordinated efforts to market agribusiness in the 
region. All members promoting businesses individually. 
• During the first year of implementation, the marketing plan delivered over 661,000 impressions (views via web, 
print, billboard, etc) of the Emerald Avenue Cooperative, Year 2 delivery plan has over 1.4M impressions, thanks in 
large part to a editorial blast kit sent out. Plan for 2014 included:  
i. Total Publications: 6 
ii. Total Ads:  13 
iii. Total Web/Social Sites: 6 
iv. Total Web/Social Ads: 34 
v. Total FACEBOOK posts:  150+ 
• Members who actively tracked traffic coming through their doors saw an average increase of 26% in transaction 
counts after 1 year of Emerald Avenue Membership, and 40% increase in year 2.  Baseline showed a flat or decreased 
number of transactions from the previous year. 
• Members who were willing to report sales figures and growth saw an average of a 38.5% sales volume increase after 
1 year of Emerald Avenue Membership, and 25% further sales volume increase for year 2. 
• Successful launch of website and Facebook page: 
i. www.THEEMERALDAVENUE.com 
ii. https://www.facebook.com/TheEmeraldAvenue 
 
 
2. Cooperative Development Accomplishments – Baseline: No cooperative with this focus exists, closest example is the 
“Lake Michigan Shore Wine Trail”, which focused exclusively on wineries. 
• Recruitment of new members to the Emerald Avenue Cooperative 
i. Baseline: 4 
ii. Current: 8 
iii. In Progress/Reached out to recruit:  25+ 
• Completion of a website, legal formation, bylaws, and board. 
• Over $100K in‐kind donation for marketing support from ad agency, Up to $15K of legal support through MSU’s 
Product Center 
• Trademarked Logo. 
 
3. Physical Market Location Accomplishments – Baseline: Physical location was built out but only operated/occupied 
by one business.  Closed for the winter. 
• Co‐location business with the market experienced a 56% increase in sales for year 1 and 31% increases for year 2 at the 
co‐location of the Emerald Avenue Farmer’s Market. 
• 2 new jobs 
• 1 job supported 
• 11 new products represented at the market 
• Number of businesses utilizing the physical market: 
i.  Baseline:  1 
ii. Current: 15+ 

 
 
     



Beneficiaries: 
As referenced in the Project Overview and Accomplishments sections, our most impressive result we saw for the 
cooperative members who tracked their increased transactions throughout the life of grant saw an average increase 
of 26% for year 1 and 40% for year 2, and those that shared their revenue changes saw an increase of 38.5% for year 1 
and 25% for year two, thanks in large part to multiple organizations choosing to extend their season/product 
availability through the winter.  Many of these beneficiaries have stepped up their involvement in the cooperative in 
ways such as hosting recruitment events, sharing best practices, and joining the board of directors.   
 
For up‐to‐date highlights from the beneficiaries, please visit the website, as well as see the board president speaking 
on how The Emerald Avenue was brought to life here: http://youtube/wxKxZ7jgBG8 
 
Here also is a direct quote from another Emerald Avenue Member who joined after the grant started:   
“Our Emerald Avenue membership dues are paying for themselves over and over again! The EA is a great asset to the 
Southwest Michigan agritourism industry.” 

Lessons Learned: 
 
As we started getting into the project, we found far more interest and long‐term viability in focusing on the regional 
branding, rather than with building up just one shared‐use location.  This is probably in part to our rural nature and 
the competition that exists with numbers of farmers markets.  
 
Also, if we could do this over again, we would have been more strategic from the start on how our grant and project 
were communicated via the news.  We had a hard time getting our story straight with new members, and many 
viewed the grant as being very singular location‐specific, rather than the region‐wide market focus.  The initial media 
attention we received focused on the physical location, when we were trying to promote the whole region.  This 
created a challenge to get member interest from agribusinesses that were not near the initial members.  We did begin 
to overcome this obstacle as time went on, as evident by the 3 new members beyond the immediate proximity of the 
founding members, but it definitely caused some communication problems for the first 12 months or so, and continues 
to come up from time to time in conversation. 
 
We also found that there is a great reluctance by many agribusiness owners to monetarily contribute and/or put their 
name to paper agreeing to participate in group efforts.  We found many owners were very supportive of the idea, but 
wanted to see it “in operation” for a few seasons before being willing to contribute.  We believe we have shown great 
value to the founders and first movers, and will see membership ramp up as more people join and it becomes a more 
normal part of the business owners’ marketing strategy. 
 
Due to the funding provided from the FMPP, Southwest Michigan will forever enjoy the agribusiness cooperative, The 
Emerald Avenue, driving attention and awareness to the agribusiness industry, and helping keep the local economy 
diversified.  Members will continue to join over time and the cooperative will serve as an example of how small 
businesses can get creative and leverage each other’s assets effectively. 
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Building the Emerald Avenue Brand

The collective set of destination attractions across Michigan's Great Southwest branding themselves as The Emerald Avenue
went on a prospecting excursion at mid-week, and while it may take a while to determine if they struck gold or not, they were
witness to some liquid gold and the back story on a sizable expansion for one of their members.

Sarah Jollay and Dan Peat led the sales pitch to at least four potential members who were attracted to the Member Event, while
two of the newest members of the collaborative marketing effort were afforded time to relate their stories to everyone else in
attendance.

Jollay, who represents several of the participating attractions along Friday Road in Coloma (including Grandpa's Cider Mill &
Jollay Orchards) kicked off the presentation in the expansive tasting room at fellow member Journeyman Distillery on Generations
Drive in Three Oaks, where a small crew of distillery workers was busy bottling, sealing and labeling a batch of Billberry Black
Hearts Gin on the sidelines. 

Peat, who represents Team Kinexus of Benton Harbor, the fiduciary agent that shepherded grant dollars to help create the
Emerald Avenue marketing concept in the first place, shared presentation duties in explaining the brand to the recruited
companies learning about the program first hand.

The cooperative works together to build local tourism and a stronger economy in the region to enrich families and communities
while upholding the responsibilities passed dwon to them as caretakers of our natural environment. I shared a lengthy report on
the details of the co-op in an earlier story here on Moody on the Market.com. You can read that by clicking this link:
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 http://www.moodyonthemarket.com/Slow-Down-Enjoy-/19694517

A partner from Journeyman Distillery shared the news with fellow members of the collaborative that the huge demand for
weddings, business meetings, and other private parties on site has led them to acquire a substantially larger chunk of the historic
E.K. Warren Featherbone Factory to help accommodate more activities. The current capacity for an event of 135 will be
expanded to in excess of 300 with the expansion project currently underway, and a second floor space is also being renovated for
additional capacity. 

Corey Carolla from Kinexus was pleased with the turnout. He tells me that The Emerald Avenue collaborative is, "One of the most
energizing groups I've ever had the pleasure to sit down with." He adds, "The energy in every board meeting and conversation is
non-stop and contagious."

Allissa McManus from Piggot's Farm Market & Bakery in Benton Harbor also shared news of a strong crop season and products
arriving at the market this fall. Both before and after the formal presentations, members and potential members networked with
one another while discussing the cooperative efforts.

Regarding next steps for the eclectic group, Carolla and Peat say they hope to, "Continue the momentum, look at strategies for
one and three years out, and find like-minded attactions to be part of the equation." Any interested parties engage in similar
destination attraction business categories can contact Peat, the unofficial executive director of the group who reports to the board
of directors, at his offices at Kinexus for the times and dates of future meetings.
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CliCk here for Gift ideas

Gift



Gift Local.
Wrap up flavor this holiday season with  
sweet ciders, jams made from fresh local fruit,  
oak-aged wines, fresh baked pastries and  
Community Supported Agricultural gift 
certificates from the Emerald Avenue.

THEEMERALDAVENUE.com for member sites, winter hours and gift ideas



And peach. And cherry.  
And pumpkin. And raspberry. 

And blueberry. And strawberry.

As American as 
Apple Pie.

Begin planning your visit today at 
THEEMERALDAVENUE.com  
for member sites, directions and hours.



Experience Southwest Michigan’s 
succulent fruits, savory vegetables, 
organic whiskeys, oak-aged wines  

and verdant valley views. 

Slow Down. Enjoy.

View member information, events, and more

THEEMERALDAVENUE.com



Experience the family-owned 
farms, vineyards and unique, 

small businesses that make up 
the Emerald Avenue.

Slow Down. Enjoy.

View member information and more

THEEMERALDAVENUE.com
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4 Fruit Acres Farm Market & U-Pick 
EXIT 39   |    3452 Friday Road 

Coloma, Michigan 

Hours:  
 Daily, June–October  
9:00 AM–7:00 PM ET

fruitacresfarms.com 
(269) 208-3591 

Fruit Acres
Farm Market & U-Pick

TAKE A SIP  
OF SUMMER

CONTESSA WINE CELLARS

At the top of a winding road sits a black and orange 
tabby cat. She’s been waiting for your arrival. 

Follow her twitching tail around the expansive 
European-styled terrace overlooking the rich, 
green Coloma Valley, and she’ll lead the way to 
the tasting room at Contessa Wine Cellars. 

The tasting room is filled with laughter as 
owner and third-generation winemaker, Tony 

Peterson, entertains visitors. He knows many 
guests by name because if you visit once, you’re 

sure to return for more. 

With a lush landscape and well-appointed buildings, you forget that 
busy I-94 is just a few miles away. Their tasting room serves a vast 
selection of fine wines in an elegant space reminiscent of an Italian 
villa. Enjoy a glass of Contessa Wine Cellars’ limited bottling of 
Tre Tenores, a full-bodied Bordeaux red, from the terrace and you’ll 
revitalize your senses with the gentle feel of fresh country air.

From the casual taster to the serious collector, Contessa Wine 
Cellars is a stop every wine lover should make. Tony Peterson 
perfected his craft while working as an apprentice in his father’s 

winery, and his love of winemaking is represented in every glass.

A friendly and knowledgeable staff will guide you through a 
tasting of red, white and fruit wines to help you find the one 
that is perfect for your palate or your favorite recipe. But 
the incomparable Black Raspberry Wine is one that should 
be on your bucket list! Contessa Wine Cellars lives by its 
motto: Life is there … you just have to taste it!

Contessa Wine Cellars 
EXIT 39   |    3235 Friday Road 

Coloma, Michigan

Hours:  
Open 7 days a week  
Noon–5:00 PM ET

contessawinecellars.com 
(269) 468-5534           

TOP-PICK 
DESTINATION
FRUIT ACRES FARM  
MARKET & U-PICK

Lean back in the bouncing wagon as it carries you deep in the 
orchard to the ready fruit of the season. Reach up to a well-pruned 
branch and pluck a perfectly sun-ripened gem. Take a bite and let the 
juices drip down your chin. For over five generations, the 200-acre 
orchard at Fruit Acres Farm Market & U-Pick has been harvesting 
some of the sweetest fruit in Southwest Michigan—including sweet 

apricots, sweet juicy peaches, crisp apples, black sweet cherries, sour 
pie cherries and plums. 

Nothing beats stopping by Fruit Acres U-Pick Farm so you can select 
the perfect fruit each and every time. Between the rows of mature 
fruits and vegetables, you’ll breathe in the freshest air in Michigan, 
air that’s punctuated with the scent of ripe fruit. Bring a picnic to 
share and let the kids run and laugh in the playground while you 
enjoy conversation or harvesting.

The Fruit Acres Farm Market, located right off I-94 exit 39, boasts 
more than just a large assortment of locally grown fresh fruit and 
vegetables. You’ll also have your pick of gourmet jams, jellies, 
honey, sauces and pickles among artisan gift items like handmade 
soaps and candles.

Whether you want to pick each luscious fruit yourself or simply stop 
by the market, Fruit Acres has the perfect flavors for your recipes, 
preserves, pies and eating right off the tree!

Select the perfect fruit 
each and every time.
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INTRODUCTION
The Emerald Avenue in Southwest Michigan is a collection of family-owned 
farms and businesses providing fruits, vegetables, wines, spirits, fresh baked 
goods, spectacular views and unique family experiences that are creating a 
rural revolution for beach-weary travelers and locals alike. Whether visitors are 
picnicking on a rolling vista, partaking in the U-pick experience, enjoying the food, 
beverages and entertainment or shopping the Farmers Market just off I-94 exit 39, 
they fi nd that Emerald Avenue offers the best in shoreline getaways.

Emerald Avenue strives to build a stronger economy in Southwest Michigan that 
will enrich families and communities while upholding the responsibilities passed 
down to us as caretakers of this natural environment.

PARTICIPATION
Various levels of participation are available: (see application for specifi c details) 

BENEFITS (BENEFITS VARY BASED ON PARTICIPATION LEVEL)
• Regional advertising (Attract traveling consumers)
• Local marketing collateral (Provide maps and brochures for self-guided tours)
•  THEEMERALDAVENUE.COM presence (Offer consumers the ease 

of trip planning)
•  Social media marketing (Produce immediate and timely information 

and feedback)
• Member networking and development (Connection to business resources)
• Discounted advertising rates in select publications* (Expand advertising reach)
  *Based on member participation, frequency and publication participation.

• Special events and offers (Capture audience through exciting promotions) 

LOGO
Consumers dream of a slower pace and yearn to connect with the authenticity of 
farm life. Few symbols more quickly communicate both of these ideas faster than 
the tractor crossing sign.

ADVERTISING
The farming and rural experience is increasingly becoming the sought 
after weekend getaway for city dwellers. Whether visiting for the relaxed 
atmosphere or taking advantage of the ease of traveling a short distance 
from home, consumers are attracted by the access to fresh food, new 
wines and spirits, pastoral views and unique experiences.

Advertising targets key markets:

SAMPLE ADS

MEDIA KIT EMERALD AVENUE MAGAZINE

ALL STOPS

ENJOY

EMERALD AVENUE

Molter 
Family

 Orchards

Emerald Avenue 
Farmers Market

Grandpa’s 
Cider Mill

Contessa 
Wine Cellars

Jollay 
Orchards

 I-94 EXIT 39   3401 Friday Road, Coloma, MI 49038

EAT • SHOP • PLAY
Farmers Market

Wine Tasting

Fall Colors

Apple Picking

Pumpkin Picking

Cider Tasting

Corn Maze

Haunted House
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CONTACT
For more information or to submit your application for participation:

THEEMERALDAVENUE.COM

Kinexus Emerald Avenue
Dan Peat Director of Strategic Partnerships Sarah Jollay President
Phone: (269) 927-1064, ext.1184 Phone: (269) 861-0600
Cell: (269) 377-4654 Email: Sarah@jollayorchards.com
Email: PeatD@kinexus.org

•  Chicago, IL 
(and surrounding suburbs)

• Grand Beach, IN
• Grand Rapids, MI
• Long Beach, IN
• Harbert, MI

• Kalamazoo, MI
• Lakeside, MI
• Sawyer, MI
• Shorewood Hills, MI
• South Bend, IN
• Three Oaks, MI
• Union Pier, MI

PUBLICATIONS

SHORE MAGAZINE

THE BEACHER

NEW BUFFALO TIMESINL AND L AKE LIFE OFF THE WATER

EDIBLE MICHIANAEDIBLE CHICAGO ESCAPE MAGAZINE

Start Here

The EmeraldAvenue
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DISCOVER THE 
RICH FLAVORS OF 

MICHIGAN WINE

GRAIN TO 
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ORGANIC  
SMALL-BATCH  
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FARM TO 
MARKET
FLAVOR RIPE FOR  
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Avenue
fruitacresfarms.com
(269) 208-3591

Fruit Acres
Farm Market & U-Pick

branch and pluck a perfectly sun-ripened gem. Take a bite and let the 
juices drip down your chin. For over five generations, the 200-acre 
orchard at Fruit Acres Farm Market & U-Pick has been harvesting 
some of the sweetest fruit in Southwest Michigan—including sweet 

apricots, sweet juicy peaches, crisp apples, black sweet cherries, sour 

Nothing beats stopping by Fruit Acres U-Pick Farm so you can select 
the perfect fruit each and every time. Between the rows of mature 
fruits and vegetables, you’ll breathe in the freshest air in Michigan, 
air that’s punctuated with the scent of ripe fruit. Bring a picnic to 
share and let the kids run and laugh in the playground while you 
enjoy conversation or harvesting.

The Fruit Acres Farm Market, located right off I-94 exit 39, boasts 
more than just a large assortment of locally grown fresh fruit and 
vegetables. You’ll also have your pick of gourmet jams, jellies, 
honey, sauces and pickles among artisan gift items like handmade 

Whether you want to pick each luscious fruit yourself or simply stop 
by the market, Fruit Acres has the perfect flavors for your recipes, 
preserves, pies and eating right off the tree!preserves, pies and eating right off the tree!

Select the perfect fruit 
each and every time.

 
APR MAY JUN JUL AUG SEP OCT NOV

APPLES

BLACKBERRIES

BLUEBERRIES

CHERRIES

GRAPES

MELONS

PEACHES

PEARS

PLUMS

RASPBERRIES

STRAWBERRIES

ASPARAGUS

CORN

CUCUMBER

EGGPLANT

GARLIC

CARROTS

GREEN BEANS

GREEN ONIONS

KALE

Fruits

Vegetables

Follow the harvest calendar below for the best time to visit the 
U-pick farms and roadside markets along the Emerald Avenue.

Every day is worth celebrating on the Emerald Avenue— 
no need to wait for a special occasion!
Year-round and seven days a week you can:

 SOUTHWEST MICHIGAN

EVENTS  
CALENDAR

Jollay Orchards has a Summer Jamboree each Friday, Saturday and Sunday,  
and a Harvest Festival in September and October.

   Try a cider tasting at 
Grandpa’s Cider Mill 

   Tour the historic  
Journeyman Distillery

   Enjoy a wine tasting  
at 12 Corners Vineyards  
and Contessa Wine Cellars



Slow Down. Enjoy.
Discover the delicious rewards of 

a U-pick farm. Revel in the joy of a 
summer jamboree. Stroll unique farm 

markets. Drink in the organic whiskeys 
and oak-aged wines. 

Savor Southwest Michigan’s  
Emerald Avenue.

THEEMERALDAVENUE.com

Farmers market
Open Saturdays 

May – October 
9:00 AM – 6:30 pM ET

3401 Friday Road 
Coloma, MI 49038

Find member information, events and more at

THEEMERALDAVENUE.com



	 1 				12	Corners	Vineyard	
EASTBOUND	EXIT	I-196	N,	WESTBOUND	EXIT	34	
1201 North Benton Center Road, Benton Harbor, MI 

2 				Contessa	Wine	Cellars	
EXIT	39	
3235 Friday Road, Coloma, MI

	 3 				Fruit	Acres	Farm	Market	&	U-Pick	
EXIT	39	
3452 Friday Road, Coloma, MI

	 4 				Grandpa’s	Cider	Mill	
EXIT	39	
2941 Friday Road, Coloma, MI

Emerald	Avenue	Members
See our most up-to-date member list on THEEMERALDAVENUE.com
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5 				Jollay	Orchards	
EXIT	39	
1850 Friday Road, Coloma, MI

	 6 				Journeyman	Distillery	
EASTBOUND	EXIT	4a,	WESTBOUND	EXIT	12	
109 Generations Drive, Three Oaks, MI

 7 				Molter	Family	Orchards	
EXIT	39	
6740 North Branch Road, Benton Harbor, MI

	 8 				Piggott’s	Farm	Market	&	Bakery	
EXIT	30	
3824 East Napier Avenue, Benton Harbor, MI

1

3



Savor summer’s fl avor

Slow down. Enjoy.

Take a sip of summer

Make dinner from scratch

Dig in to nature

Enjoy a picnic

Play a backyard game

Find a new signature drink

Become a wine afi cionado

Complete your bucket list with these delicious offers!

Make Dinner From Scratch

FREE 
Pint of In-Season Fruit

Become a Wine Afi cionado

FREE 
Wine Tasting for Two

Find a New Signature Drink

FREE 
Distillery Tour

Play a Backyard Game

FREE 
Family 4-Pack to 
Harvest Festival

Savor Summer’s Flavor

FREE 
Quart of Tomatoes

Take a Sip of Summer

FREE 
Wine Tasting for Two

Dig in to Nature

FREE 
Gift of In-Season Produce

Enjoy a Picnic

FREE 
Gallon of Cider

3235 Friday Road
Coloma, MI 49038

3452 Friday Road 
Coloma, MI 49038

3740 North Branch Road
Benton Harbor, MI 49022

1201 North Benton Center Road
Benton Harbor, MI 49022

2941 Friday Road
Coloma, MI 49038

109 Generations Drive
Three Oaks, MI 49128

1850 Friday Road
Coloma, MI 49038
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3824 East Napier Avenue
Benton Harbor, MI 49022

THEEMERALDAVENUE.COM



	  

	  

Who We Are 
Along the Emerald Avenue, visitors can discover succulent fruits, savory vegetables, organic whiskeys, oak-
aged wines and verdant valley views among the collection of family-owned farms and unique, small 
businesses. 
 
Where We Are 
Emerald Avenue destinations are conveniently located off I-94 in Southwest Michigan. 
 
What We Believe 
We believe in fun, hard work, local food, great wine, organic cocktails, artisan goods, farmers markets, 
community, and fresh fruits and vegetables. We think that slowing down to enjoy all of these simple things is 
important.  
 
How We Began 
The Emerald Avenue began in 2012 with a Farmers Market Promotion Grant from the U.S. Department of 
Agriculture. The collaboration is about farmers and businesses working together to leverage the natural 
tourism that calls on Southwest Michigan.  
  
Our Manifesto 
We will... 

• Strive to deliver the highest-quality foods, beverages, products and experiences possible. 
• Help build a stronger economy in Southwest Michigan that enriches families and communities. 
• Uphold the responsibilities passed down to us as caretakers of this gorgeous natural 

environment. 
• Embrace our shared history, while maintaining the rich family histories that make each of our 

businesses unique and amazing. 
• Never stop striving to make your time here absolutely unforgettable. 

 
 
Visit us at THEEMERALDAVENUE.COM.  
 
For more information, contact: 
 
Sarah Jollay 
President, Emerald Avenue  
(269) 468-3700  
sarah@jollayorchards.com  
 
Dan Peat 
Director of Strategic Partnerships, Kinexus 
(269) 927-1064  Ext. 1184 
peatd@kinexus.org 



The EmeraldAvenue
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Learn about and join the Emerald Avenue Cooperative as  
we strive to build local tourism and a stronger economy  
in Southwest Michigan that will enrich families and 
communities while upholding the responsibilities passed  
down to us as caretakers of this natural environment. 
Enjoy hors d’oeuvres and spirits.
The Journeyman Distillery kitchen and bar will also  
be open for individual orders.

RSVP to PeatD@Kinexus.org by September 26

The diamond design is a registered trademark. ©2014 Emerald Avenue. All rights reserved.

You’re Invited 

Member 
Event

Wednesday, October 1, 2014    
5:00 – 7:00 PM EST 
Journeyman Distillery, 109 Generations Drive 
Three Oaks, MI 49128  •  269-820-2050
6:00 PM Member Presentation

THEEMERALDAVENUE.COM
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