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RE: FederalH Milk Marketing Order Public Hearing on the Class I Fluid Milk
Product Definition

The American Dairy Products Institute supports the Department of Agriculture's
efforts to create an improved definition of Class I milk products that includes

milk beverages and those milk products that compete directly with beveragemilk. .
However, we do urge caution regarding the establishment of a broad definition
of, Class I milk beverages. Specifically, we are concerned about non-traditional
beverages and smoothie type'.products. These groups of products are important
utilizers of dairy' ingredients, such as whey proteins. Smoothies tend to
compete in the drinkable frozen treat category while many of the non-traditional
beverage products are more nutrition & health benefit oriented.

We are recommending careful economic impact studies be completed on the
tòtal dairy supply chain before a change in th,e Class I definition is adopted. The
demand and pricing consequences for fluid milk 'and dairy ingredients must be
understood fully. We must not implement sQlutions that create economic
pressures for any portion of the dairy products category.

If you have any questions, please call.

James J. Page


