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CNPP Core Functions

The mission of CNPP is to improve the health
of Americans by developing and promoting
dietary guidance that links scientific research
to the nutrition needs of consumers

Science Impact
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Overview of MyPlate
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MyPlate illustrates the five food groups. Encourage consumers to
thmk about what goes on their plate or in their cup or bowl before
consuming a meal.

ChooseMyPlate.gov contains recommendations for each food group,
resources and tools to help consumer make wise food choices: 10
Tips Nutrition Education Series, SuperTracker — online tool to build

USDA and track healthy eating and activity.
USDA




Choose My Plate
Nutrition Commmunicators Network
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® CNPP believes that everyone has a role in changing to food
environment to help consumers implement the Dietary Guidelines.

® Organizations including food manufacturing companies Impact
consumers in all the places food decisions are made:

® Home, work, school , community- super markets, restaurants, in
transit, or at play, CNPP believes. The habits you promote have a
major impact on individuals to raise healthier families, make
USDA beneficial food decisions, and live healthier lives.




Nutrition Communicator’s Network —
National and Local impact

National Strategic partners Community Partners

USDA National Partner

Campus Ambassadors

MNRILATE
On Campus
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MyPlate Partnerships
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The Nutrition Communicators Network is a
robust partnership network of National and
Community organizations that communicate
MyPlate and the DGAs. It consists of:

National Strategic
Partners MyPIate On CampUS

Ambassadors
representing all 50
states

Community Partners




National Strategic Partnership Program

MyPlate National Strategic Partners play a vital role in
communicating the MyPlate messages based on the
Dietary Guidelines

National in scope and reach and fulfill the following
requirements

® Have a health mandate consistent with the Dietar
Guidelines for Americans and mission of USDA’s CNPP

® Promote nutrition content in the context of the entirety
of the Dietary Guidelines for Americans

e Specifically disseminate CNPP’s Dietary Guideline
messages

® Participate in CNPP sessions to develop and execute a
joint strategic nutrition promotion plan annually

USDA




The Benefits

® Networking-—-work collectively to create strong, hard-hitting
initiatives that reach a broader audience

® Resources
® Science-based data- Dietary Guidelines for Americans

The National Strategic Partnership is a non-financial commitment
with CNPP to promote MyPlate.

USDA
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Nutrition Communicator’s Network -
Example of diverse range of organizations

Health & Professional Entertainment & Nutrition Education
Organizations Media

FFTryrrrrs

Learning

ZoneXpress™ 1é —.
Vezrition

)

@ COOKING _-—
%AR(():NFAI;WBN::;S MATTERS nutritionix
ASSOCIATION
Food Fooql
Industry Retail

M SAFEWAY
(UN] DL

' = (L] ml'
= | - Chartwells —
Wortd Famous Frualo

Eat-Learn-Live FOOD MARKETING INSTITUTE

11




Cniestic =N

PROFESSIONAL.

AMER

Emerican
ancer
"{ Society”®
' MNutHealth.org

. Academy
, of Nutrition
and Dietetics |

e,
AMERICAN

FROZEN FOOD

INSTITUTE

GENERAL MILLS A

FEDERATION

y for
ion Education

American Society
for Mutrition
Excellence in Nutrition
Regearch and Practice
e B e

SCHOOL
MNUTRITION

ABBOCIATION

CENTER FOR
I() ¥ Science i~ THE
¥ Public Interest

Q OPTUM"
NSOk

CA

The

Y A i

PaRTNERsHIP COmpany

AMERICAN MEDICAL
ASSOCIATION

=

v
FOOD MARKETING INSTITUTE

:Peanut EE,’.'! nstitute

www.peanut-institute.org

ERICAN

TACHIO GROWERS

foodandhiealth.communications

FFETFrryrrs
Learning
ZoneXpress™



http://www.shopwell.com/content/about
http://www.seafoodnutrition.org/awareness.html

MyPlate on Package
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Nome:
Chew on This!
Read the riddles. Match eoch
vegetoble. Write the leter for t
A

Eat Good Food!

Your brain. eyes. in will thank you!

] Activities

—

Typical Breakfast at Home
500 Calories

Whole Grain
Videos

TIME for Kids

USDA Sunkist MyPlate

= | Makeover Meals
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Nestle Balance Your
Plate

Recipes & Cooking

Add flavor, not flavor, not salt
and fat, to your plate

Produce for

Better Health Half the Plate
Foundatlon ReCIpe RECIPE BOOK

Book

McCormick
Recipe Booklet
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#BetterHealth Twitter Chat

HO OKFitKids

Social Media

Feeding America

OKFitkids 21 Mar

T K The @UsDA is now aiming to shape up college students with
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EIYY #MyPlate On Campus to encourage #BetterHealth: ow ly/jirdF
Expand

Feeding America . FecdingAmerica

RT @MyPlate: #MyPlate is here for you during Nil Nutrition
Month & all year long Check out our newest 10 Tips We now have
43! #BetterHealth

Expand

ChooseMyPlate.gov «[1,Flate
#MyPlate Is here for you during Ntl Nutrition Month & all year

21 Mar

4 long Check out our newest 10 Tips We now have 43! #BetterHealth

FEE -z‘lw
AMERICA

Expand

foodbankees (foodbankecs

MT @MyPlate: A10 USDA progs lead the way in getiing
nutritious foods to Americans; #MyPlate helps ppl make better food
choices #BetterHealth

# View conversation

Feeding America @ FeedingAmerica

RT @MyPlate: A10 USDA programs lead the way in getling
nutritious foods & #MyPlate helps individuals make food choices
#BetterHealth

Expand

ChooseMyPlate.gov 1P late
A10 #MyPlate is here for you during Ntl Nutrition Month & all

0 year long Check out our newest 10 Tips We now have 43!

#BetterHealth
Expand

21 Mar
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Fruits & Veggies—More Matters - MyPlate

Wihat's MyPiate All About? MyPlate: Boef Main Dishes L

Food Group: Fruits Food Group: Protein Foods LU

MyPiate: Beant & Legumen i
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Produce for Better

Health Foundation

MyPlate Makeover
Challenge

BiyPlate: For the Grill

General Mills LinkedIn Chat

1 .{ i@ Professional Colleagues of the General Mills Bell Institute of...

Members | Promotions  Jobs  Search  More

Join Us Today for Live Chat with Dr. Robert Post from CNPP
Don't forget to join us today for our live chat with CNPP's Dr. Robert Post. From 11:30 am to
12:30 pm CDT, he'll be taking your questions here on our page. Submit them now!

Discussions

Gen Mills Bell Inst  GenllillsBellins
Health professionals - have questtons‘? Now's your chance to
chat real-time with CNPP's Dr. Robert Post. linkd.in/y59VGz




Events & Campaigns
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MiPlato
MyPlate
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Pledge to swap one sugared beverage

per day with water for a year to live
healthier lifestyle!

And enter our sweepstakes for a
chance to WIN a one year's supply of

free Nestlé® Pure Life® Purified I
Water AND enjoy a $1 off coupon!*

LIk one coupon per pledge.

*Coupons avatable only whise supphes st

Healthy. Tasty. Affordable.
Saludable. Rico. Economico.

-_-.____,____-,'q

Birds Eye & Share Our Strength farmers
market event Union Square, NY

Goya MiPlato Campaign
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In the Community

Build a Better Plate...In a Flash!

Birds Eye/BiLo In-
Store Collaboration
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Aldi
Circular

Arlington
County Fair

Share Our Strength

Curriculum

MyPlate

Eat right. Have fun.

LN 15,3 Broud e of the UISDA.
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Eating Plan
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MYPLATE
OnfCamplis

MyPlate On Campus

® Promotes healthier lifestyles
among college students.

® Offers an opportunity to
become a MyPlate On Campus
Ambassador.

® Builds leadership skills &
helps others to adopt or
maintain healthier habits.

e 3,360+ Campus Ambassadors &
USDA 2.1 million toolkit downloads.
= 19




How to Join

® Choose MyPlate.gov

® Audience/Professionals/Partnerships/National Strategic
Partners

USDA
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It's QUESTION TIME!!
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Thank You!
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Protein

MyPlate

USDA National Cartner
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