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$5900 was granted to the City of Gravette, Arkansas. Funds were used to purchase 
equipment and supplies as well as fund promotional and outreach activities to help start a 
new farmers market in Old Town Park in Gravette, Arkansas. 
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Project Summary:  
 

We built an 18’ x 40’ pavilion, located in Gravette’s Old Town Park, situated along Highway 72, 

where there was ample shade, paved sidewalk, paved road access, parking, and handicap accessibility. 

The location was also very scenic and allowed room for expansion. There were no restrooms at the 

site, but we kept port-a-potties on site. Hours of operation were from 9 am to 1pm every Saturday, and 

the market operated from late May through late October. At the request of market buyers and sellers 

and due to its popularity, the market’s original closing date of early September was extended to the 

last Saturday in October. As the manager, Allyson Ransom was on site each Saturday to help set up, 

coordinate, assist customers and vendors, and clean up. We had a total of 28 people signed up to sell, 

but averaged ten vendors each market day.  Our vendors sold vegetables, plants, herbs, honey, 

flowers, as well as, homemade instruments, soap, alpaca yarns, spindles, wreaths, fishing lures, cedar 

bird houses, crochet clothing, carved emu eggs and more.  

 

Project Approach: 

 We formed a governing board made up of growers and interested citizens. The local community 

showed an active interest and area businesses were supportive in offering help with advertising and 

fundraising. Our rules were fairly simple. All vendors had to follow Benton County Health 

Department regulations as per selling any processed food items and have all appropriate 

documentation on file with the Market manager. All items to be sold had to be approved prior to 

coming to market. We charged no fee for participation; however, all vendors were required to sign an 

agreement along with their registration form, agreeing to pay the Farmer’s Market 10% of their total 

receipts from sales each Saturday. We just used the honor system in collecting this percentage, and it 

worked well. People tended to be honest and self-regulating when sharing a common goal. The 10% 

income generated was saved towards a long-term project to install a septic system and build a 

permanent restroom facility on site.  
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Project Goals and Outcomes: 

 Our goal of constructing an open-air outdoor pavilion was a great success with help from 

our own city crew and volunteer labor from the Benton County Sheriff’s Department. 

This took the place of the large but temporary canopy shelters that had to be set up and 

removed each week during our first season in 2008, which had suffered storm damage 

twice. This pavilion, which blended into the oak-studded park, was very accessible to 

handicapped people as well. Overall goals also included: providing an avenue for local 

residents to buy and sell locally grown fresh produce, flowers, plants, honey, and 

handmade goods in a pleasant outdoor atmosphere; coordinating with the state  Health 

Department to  join WIC and be part of the state-wide voucher program which allows 

needy mothers to have access to healthier, fresher food for their children; providing 

supplemental income to area citizens; encouraging organic and/or self-sustaining 

agricultural practices; networking with other farmers’ markets and with the University of 

Arkansas USDA FMPP grant recipient.  To provide the first Farmer’s Market in this 

corner of NW Arkansas. We expected and realized growth at our market.  Measurable 

outcomes did include: 

• Increased vendor and consumer participation over a longer period of time, 

• General increase in revenue for vendors as per their weekly sales,  

• Increased numbers of WIC vouchers being used,  

• Revenue generated for Farmer’s Market/Parks Department as per bank deposits, 

and obvious goodwill in community.  
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• Also, we incorporated interaction with school children, non-profits and 

participation with Office of Human Concern’s Senior Center, who were able to 

provide fresh baked goods during the last six weeks of our market.  

• Economic and cultural interaction between Gravette and surrounding region 

which includes SW Missouri and NE Oklahoma was a bonus as well.      

                                                         

 Beneficiaries: 

 These included all participants, businesses and agencies that were brought together in a 

common project. The City of Gravette Parks Department, local citizens, and the 

communities of NW Arkansas, SW Missouri, and NE Oklahoma benefitted.  

 

 Lessons learned: 

The importance of having an earlier pre-season committee meeting is vital. For example, 

this coming January, our vendors will meet to discuss what worked best and what was 

less desirable and  to decide what seeds they need to order, so that they can grow specific 

varieties that consumers requested.  

We learned that when a farmers’ market is set up, many others who don’t want to be 

officially involved do show up to try to sell things on the side without having to sign up 

or follow any guidelines. From frozen steak sellers to people with kennel animals, we had 

a steady stream of people who had to be asked to leave.  

The manager also attended a web design class at our local community college and learned 

how to create and maintain a basic market website; however, the site has not yet been 

published to the internet. 
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Contacts: Junior Hartley, Director of Parks and Public Works        479-787-5757 x14 
                 Allyson Ransom, Market Manager, Parks Dept.  
We sincerely thank you for the opportunity to put the FMPP funds to good use. We 
have included a few photos from our successful 2009 market season. 
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