Missouri in brief
Statistics

Population (2000)
Missouri:
3,794,801
metro

(1.7% of total U.S. metro)



1,800,410
non-metro
(3.2% of total U.S. non-metro)



5,595,211
total

United States:
225,981,679
metro



  55,440,227
non-metro


281,421,906
total

Farm-Related Employment (1997)
Missouri:  544,962 jobs


(16.3% of total Missouri employment)

United States:
22,905,338 jobs

(14.9% of total U.S. employment)
Number of Farms (1997)
Missouri:  98,860
(5.2% of total U.S. farms)

United States:
1,911,859
Average Farm Size (1997)
Missouri:  292 acres

United States:
487 acres
Value of Final Agricultural Sector Output (2000)
Crops:



$2.1 billion
Animal products:

  2.6 billion
Ag services & forestry:
  0.8 billion
Total:



$5.5 billion
Rank among all States in market value of agricultural products sold (1997):  #12
Top 5 Agricultural Commodities (2001)

Commodity

            Value of receipts (thousand $)     Percent of U.S. value
	Cattle and calves
	926,286
	2.3

	Soybeans
	804,610
	6.3

	Corn
	637,115
	3.7

	Hogs
	586,436
	4.7

	Broilers
	356,400
	2.1


Agricultural Products Sold Directly to Consumers (1997)
Missouri:  $8.77 million


United States:
$550.9 million

Certified Organic Acreage (2001)
Missouri:  13,310 acres

United States:
2,343,857 acres
Farmers Markets (2003)
Missouri:  102


United States:
3,137
USDA-Accredited Organic Certifying Agents (2003)
Based in Missouri:  0
Total:
88 

Marketing Products and Services
Federal-State Marketing Improvement Program Grants

2003--33,500 to the Missouri Department of Agriculture to improve opportunities for Missouri agribusinesses to expand sales to state food service purchasers

2003--$32,950 to the Missouri Department of Agriculture, in cooperation with the Missouri Enterprise Business Assistance Center, to prepare a training handbook for the state’s timber industry to address business practices for improving profitability.

2002--$64,700 to the Missouri Department of Agriculture, in cooperation with the University of Missouri-Columbia, to assess the economic impact of the Missouri wine industry and its potential to expand through development of a regional identity; and, in cooperation with the Jefferson Institute, to create niche options for small-scale growers by fostering new domestic markets for amaranth and buckwheat in the processed food industry and by exploring logistical requirements for export.

2001--$16,000 to the Missouri Department of Agriculture, in cooperation with Southwest Missouri State University, to facilitate development of an alternative market for fruit as an ingredient for making fruit brandy, spirits, and port.

2001--$15,450 to the Missouri Department of Agriculture, in cooperation with the University of Missouri-Columbia Food Circles Networking Project, to implement a communication network between small-scale producers, processors, and restaurants in the Kansas City area to encourage use of locally grown products.

2001--$41,150 to the Missouri Department of Agriculture, cooperation with the University of Missouri-Columbia, the Missouri Corn Growers Association, the Missouri Seed Improvement Association, and the Missouri Soybean Association, to assess the State’s organic feed grain and soybean production and distribution capacities and explore export opportunities in the United Kingdom.

2000--$27,500 to increase direct market access, communication, and nutrition by connecting producers to consumers and producers to producers.

2000--$25,000 to develop and assess demand for locally manufactured fruit brandy and port products and examine the extent to which sales of fruit brandy and port could be expected to enhance the potential income of small Missouri-based fruit producers.

Farm-to-School Report
In 2002, AMS published the report, “How Local Farmers and School Food Service Buyers Are Building Alliances.”  The report helps small farmers and school food service buyers explore how they might establish direct marketing linkages.

Marketing via the Internet
AMS published “How to Direct Market Farm Products on the Internet,” a manual designed to help small/medium-sized agricultural producers better develop Internet-based sales transactions by recommending effective methods for reaching and retaining customers.

Trends in Farmers Markets
In 2002, AMS published “U.S. Farmers Markets—2000: A Study of Emerging Trends,” that assesses the importance of farmers markets as a distribution channel for farm products, documents the recent growth in farmers markets operations, and provides and updated profile of management, operations, and merchandising at farmers markets.

