Hawaii in brief
Statistics

Population (2000)
Hawaii:
876,156
metro

(0.4% of total U.S. metro)



335,381
non-metro
(0.15% of total U.S. non-metro)


         1,211,537
total

United States:
225,981,679
metro



  55,440,227
non-metro


281,421,906
total

Farm-Related Employment (1997)
No USDA figure for Hawaii alone.  Hawaii and Alaska are not part of USDA’s Farm Production Regions classification scheme, although they are included here as one region and in U.S. totals.

Alaska/Hawaii:
   171,372
jobs (15.7% of total Alaska/Hawaii employment)

United States:

22,905,338 
jobs (14.9% of total U.S. employment)
Number of Farms (1997)
Hawaii:  5,473 
(0.3% of total U.S. farms)

United States:
1,911,859
Average Farm Size (1997)
Hawaii:
263 acres

United States:
487 acres
Value of Final Agricultural Sector Output (2000)
Crops:



$4.3 million
Animal products:

  0.9 million
Ag services & forestry:
  0.3 million
Total:



$5.5 million
Top 5 Agricultural Commodities (2001)

Commodity

            Value of receipts (thousand $)     Percent of U.S. value
	Pineapples
	96,337
	100

	Greenhouse/nursery
	88,504
	    0.6

	Cane for sugar
	51,864
	    5.7

	Macadamia nuts
	32,480
	100

	Dairy products
	26,546
	    0.1


Agricultural Products Sold Directly to Consumers (1997)
Hawaii:  $4.6 million


United States:
$550.9 million

Certified Organic Acreage (2001)
Hawaii:  736 acres

United States:
2,343,857 acres
Farmers Markets (2003)
Hawaii:  67


United States:
3,137
USDA-Accredited Organic Certifying Agents (2003)
Based in Hawaii:  1
Total:
88 

Marketing Products and Services
Federal-State Marketing Improvement Program Grants
2003--$50,000 to the Hawaii Department of Agriculture, in cooperation with the University of Hawaii at Manoa, to study the economic impact of factors such as geographic location, transportation rates and regulations, industry structure, and product selection and differentiation on the competitiveness of selected Hawaii agricultural products destined for mainland domestic markets.
2000-- $64,000 to develop a comprehensive market information system about Hawaiian-grown agricultural commodities to help small farmers, processors, and handlers of tropical and specialty farm products make better informed business decisions.

Farm-to-School Report
In 2002, AMS published the report, “How Local Farmers and School Food Service Buyers Are Building Alliances.”  The report helps small farmers and school food service buyers explore how they might establish direct marketing linkages.

Marketing via the Internet
AMS published “How to Direct Market Farm Products on the Internet,” a manual designed to help small/medium-sized agricultural producers better develop Internet-based sales transactions by recommending effective methods for reaching and retaining customers.

Trends in Farmers Markets
In 2002, AMS published “U.S. Farmers Markets—2000: A Study of Emerging Trends,” that assesses the importance of farmers markets as a distribution channel for farm products, documents the recent growth in farmers markets operations, and provides and updated profile of management, operations, and merchandising at farmers markets.

