Alabama in Brief

Statistics

Population (2000)
Alabama:
2,993,867
metro

(1.3% of total U.S. metro)


1,453,233
non-metro
(2.7 % of total U.S. non-metro)


4,447,100
total

United States:
225,981,679
metro


 55,440,227
non-metro



281,421,906
total
Farm-Related Employment (1997)

Alabama:
419,341 jobs

(17.9% of total Alabama employment)
United States:
22,905,338 jobs
(14.9% of total U.S. employment)
Number of Farms (1997) 

Alabama:
    41,384
(2.1% of total U.S. farms)
United States:
1,911,859


Average Farm Size (1997)

Alabama:
223 acres

United States:
487 acres

Value of Final Agricultural Sector Output (2000)

Crops:


   $ .5 billion

Animal products:
    2.6 billion

Ag services & forestry:     .7 billion
Total:


   $3.8 billion

Top 5 Agricultural Commodities (2001)

Commodity

            Value of receipts (thousand $)     Percent of U.S. value
	Broilers
	2,004,128
	12.0

	Cattle and calves
	    362,816
	  0.9

	Chicken eggs
	    265,388
	  6.0

	Greenhouse/nursery
	    221,137
	  1.6

	Cotton
	    217,154
	  4.4


Agricultural Products Sold Directly to Consumers (1997)

Alabama:
$1.37 million

United States:
$550.9 million

Certified Organic Acreage (2001)

Alabama:
35

United States:
2,343,857

Farmers Markets (2003)
Alabama:
13
United States:
3,137
USDA-Accredited Organic Certifying Agents (2003) 
Based in Alabama:  0

Total:

         88
Marketing Products and Services

Alternatives to Cotton and Peanuts

AMS is conducting a feasibility study with the Alabama State Farmers Authority to determine the viability of local farmers replacing cotton and peanuts with horticultural products as their primary income source.

Federal State Marketing Improvement Program (FSMIP) Grants
2002-- $49,500 to the Alabama Department of Agriculture and Industries, in cooperation with Alabama A&M University and Tuskegee University, to determine the market for goat meat in central Alabama and to assess its sales potential for limited resource producers seeking to diversify their operations.

Farm-to-School Report
In 2002, AMS published the report, “How Local Farmers and School Food Service Buyers Are Building Alliances.”  The report helps small farmers and school food service buyers explore how they might establish direct marketing linkages.

Marketing via the Internet
AMS published “How to Direct Market Farm Products on the Internet,” a manual designed to help small/medium-sized agricultural producers better develop Internet-based sales transactions by recommending effective methods for reaching and retaining customers.

Markets Statewide

AMS is working to determine the feasibility of individual market sites and the development of an overall system of market facilities to support both the farmer and the statewide system in Alabama.

Montgomery Farmers Market

AMS is conducting a feasibility study with the Alabama Department of Agriculture and Industries to assess how the State Farmers Market in Montgomery could be updated and/or expanded.

Retail Markets in Central and Southern Counties

AMS is conducting research to determine the feasibility of upgrading an underused truckers shed and retail market facilities to support small- and medium-sized produce growers in central and southern Alabama counties.

Trends in Farmers Markets
In 2002, AMS published “U.S. Farmers Markets—2000: A Study of Emerging Trends,” that assesses the importance of farmers markets as a distribution channel for farm products, documents the recent growth in farmers markets operations, and provides and updated profile of management, operations, and merchandising at farmers markets.

Tuskegee Farmers Market

AMS is providing technical support and advice on developmental strategies and market analysis to support the creation of the Tuskegee Macon County Comprehensive Farmers Market in Tuskegee, AL, to provide a year-round outlet for small, minority and limited resource farmers to market their products.

