Alaska in Brief
Statistics

Population (2000)
Alaska:
260,283
metro

(1.15% of total U.S. metro)


366,649
non-metro
(0.66% of total U.S. non-metro)


626,932
total
United States:
225,981,679
metro



 55,440,227
non-metro



281,421,906
total

Farm-Related Employment (1997)
No USDA figure for Alaska alone.  Alaska and Hawaii are not part of USDA’s Farm Production Regions classification scheme, although they are included here as one region and in U.S. totals.

Alaska/Hawaii:
   171,372
jobs (15.7% of total Alaska/Hawaii employment)
United States:

22,905,338 
jobs (14.9% of total U.S. employment)
Number of Farms (1997)
Alaska:
          548  (0.02% of total U.S. farms)

United States:
1,911,859
Average Farm Size (1997)
Alaska:
1,608 acres

United States:
487 acres
Value of Final Agricultural Sector Output (2000)
Crops:


$20.4 million

Animal products:
  32.1 million

Ag services & forestry:   4.1 million
Total:


$56.6 million
Top 5 Agricultural Commodities (2001)
Commodity

            Value of receipts (thousand $)     Percent of U.S. value
	Greenhouse/nursery
	      14,165
	  0.1

	Potatoes
	         3,300
	  0.1

	Hay
	         3,150
	  0.1

	Dairy products
	         2,780
	  0.0

	Cattle and calves
	         1,326 
	  0.0


Agricultural Products Sold Directly to Consumers (1997)
Alaska:
$500,000
United States:
$550.9 million
Certified Organic Acreage (2001)
Alaska:
168 acres

United States:
2,343,857 acres
Farmers Markets (2003)
Alaska:
8

United States:
3,137
USDA-Accredited Organic Certifying Agents (2003)
Based in Alaska:
0
Total:


87 

Marketing Products and Services
Report Assessing Need for Seafood Distribution Center in Anchorage
The study, A Fresh Seafood Distribution Center: An Assessment of Need, was done to evaluate the need for a central seafood distribution facility in Anchorage, and describe the distribution channels and methods for shipping fresh seafood from south central Alaska to domestic and international markets. The study concluded that such a facility would have limited success at this time, but that several segments in the fresh seafood supply chain need improvement.  If recommended improvements were made, a distribution facility’s chances for success would greatly increase.

Federal-State Marketing Improvement Program Grant

2001--$62,000 to the Alaska Department of Natural Resources’ Division of Agriculture to identify barriers and develop marketing strategies to more effectively promote “Alaska Grown potatoes and other vegetables through retail channels. 
