MAR 2= 'B3  @1:21PM P.

FRIENDS OF GRASS-FED BEEF

Fax 202-720-1112 -
Or email: magketingclaim@usds.gov

March 25, 2003

To:

Chief, Standardization Branch, Livestock and Seed Program

Agncultural Marketing Service, United States Dept. of Agriculture

Room 2603-8, Stop 0254, 1400 Independence Ave. S.W.

Washington, 2C 20250-0254

Reé: Docket No. 1.8-02-02 - Grass-Fed Claims

Dear Sir or Madam;

As consumers of grags-fed beef, we value striet protocols and truth in labeling, Therefore we find

g;mtg the Meat Marketing claims outlined in the Federal Register Val. 67 No, 250, dated
Dccember 30", 2002; which states the following:

“Grass Fed - Grass, green or range pasture, or farage shall be 8024 or more of the primary
engrgy source throlghout the animal’s life eycle.

The above definition would sllow a typical beef feed-lot operation to to grain-feed animals for several

months at the end of their lives, thereby nullifying the various attributes we as cénsumers of grass-fed beef
are looking for.

We urge you to pleggé adopt the following standard for any product claiming fo be “grass fed”:

“Animals have been, from birth to harvest, grazed on grass, legumes and forages as 99% or more
of iheir primary energy source. "

Grass-fed standards are a critical issue for us. We believe that watered-down standards hurt smal] farmers '

and rmislead consumers. We ask for your commitment to keep grass-fed g gngg;gg high, meaningl‘u
and aceurate,
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