Table 8--Receipts of Producer Milk and Related Statistics, by Federal Milk Order Marketing Area, May 2000, with Comparisons 1/

Federal Milk Order Order Number of Producers Receipts of Producer Milk AE\)/slri?ge;yDPa:ry Component Test of Producer Milk Somatic Cell
Marketing Area Number Total Change from 2000 1999 Change from Producer Butterfat Noqfat Protein Other Count
Prev. Year Prev. Year Solids Solids
Count Million pounds Percent Pounds Percent Thousand
Northeast 001 17,187 -797 2,117 2,215 -4.4 3,974 3.68 8.54 291 5.63
Appalachian 005 4,481 1,004 583 413 41.2 4,197 3.60
Southeast 007 4,987 868 663 511 29.6 4,288 3.52
Florida 006 270 69 255 239 6.4 30,429 3.54
Southeastern Region 9,738 1,941 1,501 1,164 28.9 4,971 3.55
Mideast 033 9,526 -527 1,134 1,176 -3.6 3,839 3.64 8.73 3.01 5.72 374
Upper Midwest 2/ 3/ 030 20,091 -2,399 2,085 2,390 -12.8 3,348 3.67 8.70 2.95 5.74 327
Central 2/ 3/ 032 10,970 1,595 1,428 1,210 18.0 4,199 3.62 8.71 2.98 5.72 315
Southwest 2/ 3/ 126 1,031 -372 738 878 -16.0 23,086 3.54 8.71 3.02 5.70 316
Arizona-Las Vegas 131 119 20 292 259 12.7 79,159 3.51
Southwestern Region 1,150 -352 1,030 1,138 -9.5 28,888 3.53
\Western 2/ 3/ 135 756 -175 388 373 4.0 16,559 3.53 8.73 3.01 5.73
Pacific Northwest 3/ 124 846 -261 494 596 -17.1 18,843 3.58 8.69 2.96 5.73
Mountain Region 1,602 -436 882 970 -9.0 17,765 3.56 8.71 2.98 5.73
All Markets Combined 70,264 -975 10,177 10,262 -0.8 4,672 3.62

1/ Previous year figures are simply the summation of the data for the marketing areas that were consolidated to form the marketing area.
2/ Handlers in these marketing areas elected not to pool milk in 1999 due to disadvantageous class and uniform price relationships.
3/ Handlers in these marketing areas elected not to pool milk in 2000 due to disadvantageous class and uniform price relationships.




