
Table 14—Sales of Fluid Milk Products in All Federal Milk Order Marketing Areas Combined, March 2012 1/    
 

 
Fluid Milk Product 

March Year To Date  
 

Sales 
Butterfat 
content 

Change from 
prev. year  

 
Sales 

Butterfat 
content 

Change from 
prev. year  

 Million 
Pounds 

Percent Million 
Pounds 

Percent 

       
Whole Milk     903 3.27   -1.9 2,671 3.27   -2.2 
Flavored Whole Milk      39 3.49 -11.3    111 3.48  -7.9 
Reduced Fat Milk (2%) 1,203 1.94   -2.2 3,558 1.94  -2.2 
Lowfat Milk (1%)    515 0.95    2.5 1,521 0.95   3.7 
Fat-Free Milk (Skim)    532 0.10  -4.6 1,575 0.10  -3.8 
Flavored Fat-Reduced Milk   310 0.58  -6.6    937 0.57    0.4 
Buttermilk     32   1.47  -5.6      91   1.47   -1.0 
Organic Whole Milk Products        33 3.33   5.9    101 3.34  10.2 
    Organic Reduced Fat Milk    40 1.97   6.5   116 1.98    6.4 
    Organic Low Fat Milk     30 1.00 13.7      91 1.01  26.5 
    Organic Fat-Free Milk (Skim)    30 0.11  -7.0     89 0.11   -2.9 
    Organic Flavored Milk       4 1.68 -56.9     13 1.68 -38.0 
Organic Fat-Reduced Milk Products     104 1.14   -1.6   311 1.14     6.0 
       
Total Organic Fluid Milk Products      138 1.67    0.2       412 1.67    7.0 
       
Total Fluid Milk Products 2/     3,675 1.75  -2.3   10,866 1.75   -1.2 
       
Total Fluid Milk Products Adjusted for 
Calendar Composition 2/3/ 4/ 3,635    

 
 -3.1 10,767    

 
  -2.6 

1/ These figures are representative of the consumption of fluid milk products in Federal milk order marketing areas. 2/ Total fluid milk 
products include the products listed plus miscellaneous products and eggnog. 3/ Sales volumes and percent changes have been 
adjusted for calendar composition. 4/ Effective January 1, 2011 Drinkable Yogurt (Class I) has been reclassified as (Class II).  
5/ Less than 500,000 pounds.  Report contact: Daniel Manzoni, Daniel.manzoni@ams.usda.gov or 202-720-2352 

 
 


