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What is 
Market News?



Market News is…Market News is…

The Eyes and Ears 
of the Produce Industry since 

19159 5



Market NewsMarket News

MissionMission

To provide timely accurate and unbiasedTo provide timely accurate and unbiasedTo provide timely, accurate, and unbiased To provide timely, accurate, and unbiased 
information on current agricultural information on current agricultural 

marketsmarketsmarkets.markets.



O M ttOur Motto

Get It

Get It RightGet It Right 

G I OGet It Out



HistoryHistory

Late 19th Century – Refrigerator car =Late 19 Century Refrigerator car  
increased availability of fresh produce

Lack of information

Unbalanced supply situations

Abuses in industry



Establishment of Market NewsEstablishment of Market News

Industry leaders believe solution toIndustry leaders believe solution to 
problems = market information

First Market News report issued March 
1915 i H d LA ( t b i )1915 in Hammond, LA (strawberries)

Within a few years – more commodities, 
more information



Information CollectionInformation Collection

Participation is voluntaryParticipation is voluntary
Individual information strictly confidential
I t i (i d b h )Interviews (in person and by phone)

Price
Demand
Supply or movement
Other Factors



Uses of Market News InformationUses of Market News Information

Compete SmarterCompete Smarter
Producers
DistributorsDistributors
Buyers
Related industries

Value Determination
Contracts
Dispute Resolution
Prima Fascia Evidence

Accepted in many courts as THE market valueAccepted in many courts as THE market value



Uses of Market News InformationUses of Market News Information

Commodity loan programsCommodity loan programs 
Government disaster response
I t ti l t d t /di tInternational trade agreements/disputes
Loan and business plan evaluation
Crop insurance and disaster payments
Settling business disputesSettling business disputes
YOUR application



Structure of F&V Market News

Levels of Market Coverageg

hShipping Point

Wholesale or Terminal Markets

Retail



Shipping Point (FOB) MarketsShipping Point (FOB) Markets

Area of Production or Point of EntryArea of Production or Point of Entry 
Price
MovementMovement

Key Reports
F&V National Shipping Point Trends Report
National FOB Review



Shipping 
Point Trends 
Report



Wholesale or Terminal MarketsWholesale or Terminal Markets

Sales prices “at a moment in time”Sales prices at a moment in time

15 markets nationwide – most reported daily15 markets nationwide most reported daily

Personal interviews with buyers and sellersy

International Wholesale Markets
Toronto
Mexico City
OthersOthers



Wholesale MarketWholesale Market

---FRUITS OTHER: MARKET STEADY. cartons 1 layer CA Apple 
Pears Hosui 12s 12.00 16s 12.00 Olympic 10s 14.00 12s 
14.00 Shinko 14s 13.00 11 lb cartons loose CA ExFcy 

dj l 48 00 1 l b lDates Medjool 48.00 cartons 1 layer FL Carambola - Star 
Fruit 25s 15.00 SK Apple Pears Singo 11s 20.00 12s 20.00 
cartons 1 layer tray pack CA AIR Kiwano 11s no offerings 
EC Pepino 12s 21.00 FL Passion Fruit Purple 36s 36.00 
flats 1 layer CA Feijoa 30s no offerings MX Cactus Pearsflats 1 layer CA Feijoa 30s no offerings MX Cactus Pears 
red 30s 14.00-15.00 cartons 24 10-oz cups pitted CA 
Dates 37.00 cartons 4 layer CQ Apple Pears Yali 80s 
26.00 cartons FL Guava giant no offerings 8.5 kg cartons 
wrapped CQ Apple Pears Fragrant lge 19.00-23.00 mostly 

23.00 



RetailRetail

Weekly advertised specials y p
24 fruits and 27 vegetables

Online data collection

200 Retail websites 

17,000 individual stores,



Retail ReportRetail Report



Why Report Organic?Why Report Organic?

Demand for informationDemand for information
Industry
GovernmentGovernment

“Universe” of supply
Fastest growing sector

20 percent growth in retail sales per year over 
the last decade (ERS 2005)

2007 Farm Bill



Technical EnhancementsTechnical Enhancements

Enhanced the Market News PortalEnhanced the Market News Portal
Allows for the easy retrieval of organic 
information, as well as greenhouseg
Organic Portal Community

Modified the Market News Information 
System or databasey

Segregated storage of organic and 
conventional items 



Organic Portal CommunityOrganic Portal Community



Organic Markets Currently 
dReported

RetailRetail 
Five items weekly, organic and conventional

Terminal marketsTerminal markets
103 Commodities reported 

f l bMost often – apples, bananas, carrots

Shipping point
21 Commodities reported
Most often – apples, carrots, strawberries



Organic Segregation of DataOrganic Segregation of Data

Recently added refine options for organicNew! Recently added refine options for organic 
and environment (primarily greenhouse)

New!



Retail



Terminal MarketsTerminal Markets
ATLANTA, BANANAS:  MARKET: STEADY.

40 lb t O i 09/03/2008 IMPORTS 22 00 22 00---- 40 lb cartons, Organic:  09/03/2008, IMPORTS 22.00-22.00; 

ATLANTA, CARROTS:  MARKET: ABOUT STEADY.
---- 25 lb sacks loose, Organic:  09/03/2008, CALIFORNIA jbo 19.00-19.00; , g / / , j ;

BALTIMORE, BANANAS:  MARKET: STEADY.
---- 40 lb cartons, Organic:  09/03/2008, IMPORTS 24.50-24.50; 

BALTIMORE, CARROTS:  MARKET: STEADY.
---- sacks 48 1-lb film bags, Organic:  09/03/2008, CALIFORNIA med-lge 

35.00-35.00; 
k 24 2 lb fil b O i 09/03/2008 CALIFORNIA d l---- sacks 24 2-lb film bags, Organic:  09/03/2008, CALIFORNIA med-lge 

35.00-35.00; 
---- sacks 10 5-lb film bags, Organic:  09/03/2008, CALIFORNIA med-lge 

35.00-35.00; 
2 lb k l O 09/03/2008 C O l 2 00 2 00---- 25 lb sacks loose, Organic:  09/03/2008, CALIFORNIA lge 24.00-24.00; 



Shipping PointShipping Point
KERN DISTRICT CALIFORNIA, GRAPES:  

THOMPSON SEEDLESS 19 lb i b d O i---- THOMPSON SEEDLESS, 19 lb containers bagged, Organic:
-- 08/27/2008, Season 2008 lge 19.10-20.10 occasional lower; 
-- 08/28/2008, Season 2008 lge 18.10-20.10; 

08/29/2008 Season 2008 lge 18 10 20 10;-- 08/29/2008, Season 2008 lge 18.10-20.10; 
-- 09/02/2008, Season 2008 lge 18.10-20.10; 
---- FLAME SEEDLESS, 19 lb containers bagged, Organic:
-- 08/27/2008 Season 2008 lge supplies insufficient to quote;08/27/2008, Season 2008 lge supplies insufficient to quote; 
---- BLACK SEEDLESS, 19 lb containers bagged, Organic:
-- 08/27/2008, Season 2008 lge 18.10-20.10; 
-- 08/28/2008, Season 2008 lge 18.10-20.10; / / , g ;
-- 08/29/2008, Season 2008 lge 18.10-20.10; 
-- 09/02/2008, Season 2008 lge 18.10-20.10; 



What’s Next on Organics?What s Next on Organics?

Weekly Snapshot of Organic Retail Featuresee y S aps ot o O ga c eta eatu es
Addition to current National Retail Report

National Organic Summary
Weekly comprehensive look at all organic data 
available from F&V Market Newsavailable from F&V Market News

Regional Distributers/Wholesalers ReportRegional Distributers/Wholesalers Report

Outreach to identify additional information needsOutreach to identify additional information needs



Questions?Questions?Questions?Questions?
www.marketnews.usda.gov/portal/fvwww.marketnews.usda.gov/portal/fv



Th kTh kThank youThank you

Terry LongTerry Long
(202) 720(202) 720--21752175

l dl dterry.long@usda.govterry.long@usda.gov


